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About This Report

Report Overview

This report is YG Entertainment’s first Sustainability Report published in 2023, aimed at transparently
disclosing our activities and performance in the areas of environment, social, and governance (ESG),
and fostering effective communication with YG's stakeholders. Through YG's annual Sustainability
Reports, YG will actively engage and communicate with stakeholders, incorporating their feedback into
YC's business practices, and make dedicated efforts to contribute to the sustainability of society and
the environment.

Reporting Period and Scope

This report covers the period from January 1, 2022, to December 31, 2022. As YG Entertainment’s
inaugural Sustainability Report, it also includes activity and achievement highlights from prior to 2022
or the first half of 2023. Additionally, for meaningful trend analysis, YG provides data for the past
three years (2020-2022). Financial performance is reported on a consolidated basis, while non-financial
performance focuses on YG Entertainment’s domestic operations (excluding accommodation).

Reporting Standards

This report has been prepared pursuant to the Global Reporting Initiative (GRI) Standards 2021.
Financial herein complies with the Korean International Financial Reporting Standards (K-IFRS)
consolidated financial statements, unless otherwise specified. Furthermore, YG has addressed

industry-specific issues using the Sustainability Accounting Standards Board (SASB) standards.

Interactive PDF Guide

This report is published as an interactive PDF and includes relevant web links within the report.

G Previous page @ Home e Contents o Next page

Report Assurance

To ensure the accuracy, objectivity, and reliability of the report’s content and preparation process,

YG Entertainment’s Sustainability Report has undergone an independent assurance process provided
by Korea Management Registrar. The verification process aligns with the global assurance standard
AATD00AS v3, and the results are available on pages 78-79 of this report.

Contact

For any further inquiries or information regarding this report, please contact the following:
YG Entertainment’s Sustainability Report Team

TEL. 02-3142-1104
E-mail. ygent@ygmail.net
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The wave motif is derived from YC's brand statement “VIBE THE NEW FLOW." HH‘HH ‘HHHH HHMHHHHHHH
The wave motif represents the new direction that YG is leading, embodied in a simple graphic. \HHH ‘H HHHHHHHHHH‘
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Varying line thicknesses create a sense of rhythm, and the spreading effect conveys a positive
image of sustainable management.
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With a forward-thinking and creative approach,
YGC Entertainment will vibe the new flow for
the future of entertainment.

YG Entertainment produces artist who can lead the global market through its
unmatched YG structured training and world-class in-house producing system.
YG aims to be an inspiring and creative content company that reaches people

| N around the world through diversified business models.
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Representative Director Message

YG Entertainment will fulfill its responsibilities as an entertainment company

for a better future.

Dear esteemed stakeholders,

In recent years, the challenges and social fatigue we faced during
the prolonged pandemic has left us with a shared goal hope

of “a better future.” Alongside this, the growing emphasis on
“sustainability” is transforming the purpose and direction of
corporate management, shifting from a “pursuit of short-term
profits” to taking into consideration of sustainable development
for all stakeholders and the society.

In this fast changing external environment, YG Entertainment
has been reflecting on its fundamental role as an entertainment
company. Building on these reflections, YG is embarking on

a new journey. As a first step, we established the ESG Committee
under the Board of Directors in 2022 to ensure appropriate
decision-making on sustainable management issues. We also
came up with an ESC management strategy with a commitment
to contribute to the sustainable society as an entertainment
company. Moreover, through the publication of our first
Sustainability Report, we aim to transparently communicate
these efforts with our stakeholders and make a steady progress.
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The entertainment industry today has the power to bring
harmaony and coexistence through pleasure and to disrupt national
and regional boundaries. YG Entertainment believes that

by harnessing the special quality and influence of the industry,

we can create multiple positive values. Also, YG will strive to
integrate sustainable values into all of YC's business activities,
delivering tangible “change” and “development” in the society
moving beyond mere pledges of commitment.

We would like to express our gratitude once again to all
stakeholders who have consistently placed their trust and support
in YC Entertainment. Kindly lend your continued interest and
support as we fulfill our role with responsible management for

a better future.

Thank you.

July 2023

Yang Min-suk, Representative Director of
YG Entertainment
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geof musicand content to
ur society.

[LErtainment aims to create a positive impact by working together
’t-h’tjse who enjoy YG's music and c@tent, with the goal of contributingio
etter world. Through these efforts, Y :'vviII drive a change in society and X
oundation for the sustainable grom

 of YC as a company.



Representative Director Message

is the guiding slogan for the direction of YG Entertainment.
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Creetings, | am Hwang Bo-kyung, Representative Director of YG
Entertainment. | am delighted to address all our stakeholders
through our first Sustainability Report, which highlights the
activities and accomplishments of YG Entertainment.

Since YG's establishment in 1998, YG Entertainment has been
producing industry-leading artists who shape popular culture,
leveraging our unparalleled expertise in discovering and
developing new talent. YG's approach of uncovering hidden talent,
implementing systematic training, and utilizing a distinguished
in-house production system serves as the cornerstone for
developing leading artists at the vanguard of the global market.
YG is also committed to expanding our content business models
and exploring new areas such as digital music, advertising,
characters, and games, beyond our traditional service areas such
as albums and concerts, recognizing the paradigm shift in the
entertainment industry.

Maoreover, YG Entertainment strives to create not only financial
value but also non-financial value in all aspects of our business
areas, including music and various media content,

which constitute our core business models. In 2022, YC introduced
its mid- to long-term ESC management strategy based on three
key directions of “promoting environmental values”, “extending
inclusive values” and "responsible management,” with the aim of
implementing effective sustainable management and creating a

healthy entertainment industry ecosystem.

Taking this into account, YC pledges to continue its efforts
in the following areas:

Firstly, YG will explore and take diverse approaches together with
our artists, actors, and employees to ensure that the positive
influence of YC Entertainment’s music and content leads to
“creating environment-friendly values.”

Secondly, YG will advocate for the voices of our employees,
partners, and the local communities, further contributing to
“promoting inclusive values.”

Thirdly, YC will build a robust corporate governance and
implement ethical management as a responsible corporate citizen,
in “achieving a responsible corporate management system” that
gains the trust of all stakehalders.

YG Entertainment's unwavering efforts and ventures in promoting
the positive influence of popular culture continue to this day.
YG will continue to fulfill its role throughout this year as a
responsible company that lives up to YG stakeholders’ expectations.
Thank you.
July 2023
Hwang Bo-kyung, Representative Director of
YG Entertainment
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Create Experience, Evoke Inspiration

YG Entertainment engages and communicates with the stakeholders
with respect for culture and diversity, leads the global entertainment
market and delivers enjoyable experiences and inspiration to people
around the world.
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Corporate Overview

About YG Entertainment Financial Performance

As of December 31, 2022, Consolidated basis, Unit: KRW 100 mill

Since its establishment in 1998, YG Entertainment has built a strong foundation on the principles of

N . . Cat 2020 2021 2022
respect for culture and diversity. Today, YG became a global entertainment powerhouse, expanding the ategory
leadership horizon beyond the local entertainment industry to generating revenue around the world. Revenles 2553 3216 3972
YC's core business areas include music and digital content, live performances, and artist management.
The company is actively expanding its business domains to include merchandise sales related to Cost of sales (1,745) (2,240) (2,632)
YG artists and various content projects. .
Gross profits 808 976 1,280
Company name YC Entertainment Co., Ltd. Other operating income 48 226 69
Head office location 7, Huiujeong-ro 1-gil, Mapo-gu, Seoul Other operating expenses ~ @) (29)
Representative Director Yang Min-suk, Hwang Bo-kyung SGEA (748) (723) (853)
Date of establishment February 24,1998 Operating income 107 470 466
Core business lines Management, perforrnancg, allburrj and music planning, Financial income 229 232 141
production, distribution, etc.
Financial expenses (49) (300) (76)
As of December 31, 2022, on a consolidated basis Gain on investment in associates - 10 15
No. of employees 415 Other non-operating income 48 45 36
Total assets KRW 712.9 billion Other non-operating expenses (131) (95) (22)
Paid-in capital KRW 526.3 billion Net income before income tax expense 205 364 560
Total revenues KRW 391.2 billion Income tax expense (69) (140) (145)
Total liabilities KRW 186.6 billion Profit from continuing operations 136 223 415
Operating profits KRW 46.6 billion Profit from discontinued operations (104) 5 53
Credit rating AA- Net income 32 228 468

1) Financial performance is based on a consolidated basis as of December 31 each year. For detailed information on financial
performance (consolidated basis), please refer to the “Ill. Financial Statements” section of the Annual Report.

YG ENTERTAINMENT | 2023 Sustainability Report 10



CORPORATE OVERVIEW MAGAZINE: OUR STORY

Company History

ESC FACTBOOK: OUR RESPONSIBILITY

1998 |

11111

APPENDIX

2001 [E

 /

Corporate History Launched as Established Company name changed to WHEE SUNG SE7EN BIGBANG
Artist Debut Hyun Entertainment Yang Goon Entertainment YG Entertainment ;IUGMM'V/LYMA
/Business History JINUSEAN 1TYM
EL :
Established 2NE1 PSY | Publicly listed on KOSDAQ Established YG Asia Established Acquired YG PLUS
YC Japan EPIK HIGH YG USA, YG Beijing /Changed company name
LEE HI AKMU
WINNER
12020 =7
IKON Established Established YGX | Relocated to Established a strategic Established BABYMONSTER
YG Investment Established YG Studio Plex new head office partnership with HYBE, Forest Factory
BLACKPINK TREASURE Weverse

YG ENTERTAINMENT | 2023 Sustainability Report
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Business Strategy

YG Entertainment is committed to creating new trends with a passion for challenges and engaging and communicating with its stakeholders. Through innovation and evolution, YG's goal is
to deliver entertainment and rewarding experiences to people’s daily lives worldwide and become a brand, “creating experiences and evoking inspiration” through YG's unrivaled cultural content.

Brand identity

Brand Statement

Brand Vision

Brand Spirit

Brand Core Values

“YG offers a distinct
brand experience
through a uniquely
charming personality
that differentiates
YG from others”

“By constantly evolving
based on
forward-thinking,

YC leads trends at the
vanguard of the era”

YG ENTERTAINMENT | 2023 Sustainability Report

“Through a collective

mindset and
collaboration,
YG delivers
quality results”

Business Strategy

Casting

Producing

Development and Production of New Talent

Global Market Expansion

Training

World
Americas > [orea
Europe Japan
China Southean
Asia
Event
Broadcasting e
Concert/ Records
Performance
Contents
D Games
Dlgltgl Characters
Music
DVD

One Source Multi Use Strategy

C>
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Business Profile

MUSIC

YG Entertainment leads
the latest K-pop trends with
its unigue music content,
delivering a distinct and
inspiring experience to fans

& LEE CHANHYUK

worldwide.

CONCERT

YG engages and interacts with
fans globally through on/
offline concerts, breaking down
geographical and situational
boarders.

MERCHANDISE

YG's one-stop process,

from merchandise planning
to distribution utilizing artist
licenses, allows YG to build a

rapport with fans worldwide.
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BLADKPIAK

BORN PINK

IP BUSINESS
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YG interact with fans throug : NEW ARRIVAL!
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everyday products like F&B,
games, and character goods.
YG also works to actively
incorporate digital technologies
such as NFT to provide

fans with an immersive IP
experience.

ADVERTISEMENT

Through collaborations with q o ﬂ ne
various media channels, ; “ / 3n7'

YG creates synergies and QT8 NG
offers consumers a unique e‘ k I L di;
brand experience, showcasing /,"/ o - 58 e o

exceptional charm and artistic
value of YC artists.

GLOBAL BUSINESS

Through strategic partnerships
with leading global
entertainment companies such
as GMM Grammy(Thailand),
AVEX(Japan) as well as platforms

2022 YG
X
YG”MM

AUON

including YouTube, TikTok etc.
YG continuously explores new
business opportunities.
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YG Entertainment’s Artists and Actors

YG Entertainment’s unrivaled capabilities in discovering new potential talents and providing systematic artist training, alongside its world-class in-house producing system,

establish the foundation for developing artists at the vanguard of the global market. YG Entertainment not only represents exceptional artists but also actars with unigue talents and charms.
Through YG's diverse content, the company contributes to development of the entertainment industry, attracting worldwide attention and interest to Korea's cultural content.

BLACKPINK

713,_\
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In August 2016, BLACKPINK made their debut with the single
album “Square One,” instantly capturing the public’s hearts.
Their subsequent releases, “DDU-DU DDU-DU" and “Kill This
Love,” achieved explosive success and catapulted them to global
stardom.

With a strong global fandom, BLACKPINK became the first K-pop
group to perform at the Coachella Valley Music and Arts Festival
in April 2019. They have continued to make waves among global
music fans as headliners at the Coachella in April 2023 and the
British Summer Time Hyde Park in July 2023.

In 2022, BLACKPINK released their second full album, “BORN
PINK,” which topped major music charts, including the Billboard
200 albums chart. This marks a significant milestone as the first
K-pop girl group to become the triple million seller as the album
sales recorded estimate of 3 million copies.
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AKMU

AKMU, the winners of SBS'’s “K-Pop Star 2" in 2013, have left

an indelible mark on the music industry with their unique and
catchy self-composed songs such as “Don’t Cross Your Legs,” “You
Are Attractive,” and “Is It Ramen?” Since their debut with the first
full album “Play” in 2014, they have topped various music charts
and received numerous awards, showcasing their talents as
singer-songwriters.

AKMU has actively released albums like the “Puberty” series and
“Summer Episode.” The title track “How Can | Love the Heartbreak,
You're the One | Love” from their third full album “Sailing” achieved
their highest chart performance and garnered much love from the
public. In 2021, AKMU stormed the charts with the collaborative
album “Next Episode,” where they explored the theme of “Beyond
Freedom” through diverse musical narratives and emotions

in collaboration with various artists and producers.

WINNER
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WINNER, who set record for the “fastest number one hit on a
music show charts in S. Korea” upon their debut in 2014, earning
the nickname “Monster Rookie,” has navigated numerous success
stories. Their albums “FATE NUMBER FOR" and “OUR TWENTY
FOR" released in 2017, with the title track “REALLY REALLY
became the first Korean male idol group to achieve “Over 100
million streams” on the charts.

Since then, WINNER has released a series of albums showcasing
the members' musical talents and capabilities, including their
second full album “EVERYD4Y,” “MILLIONS,” “WE,” “CROSS,”
their third full album “REMEMBER,” and “HOLIDAY."

Each release has received enthusiastic reception from their
fandom and the public, securing their reputation as a trusted and
influential music brand.

14



JINUSEAN

SECHSKIES

TREASURE

JINUSEAN, a veteran hip-hop duo consisting of members Sean
and Jinu, made their debut in 1997 and are widely regarded as one
of the top hip-hop groups in S. Korea. To date, they have released
a total of four full albums.

They played a significant role in introducing hip-hop to S. Korea
and achieved a remarkable album sales record of 700,000 copies,
setting a new standard.

Their third album featured collaborations with American rappers

Cypress Hill and Mobb Deep, as well as Japan’s M-flo, spotlighting
their pioneering influence in Korean hip-hop, and as a result they
spawn the mega-hit song “A-Yo."

After an 11-year hiatus, JINUSEAN made a glorious comeback

in 2015 with the digital single “Tell Me One Mare Time." Displaying
a more mature and relaxed vibe, there is great anticipation for
their future endeavors.
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Since their debut in 1997 with the album “School Byeolgok,”
SECHSKIES has produced numerous chart-topping songs. Their
captivating performances and live stages have garnered broad
public attention. Notably, songs like “Heartbreak,” “The Way This
Guy Lives,” “Bad Girl,” and “Remember Me" achieved remarkable
success. In their second album, the title track “Chivalry” rose

to popularity with the public. Their third album, “Road Fighter,”
presented a strong and masculine image, captivating fans with
their unexpected charm.

In 2016, SECHSKIES resumed their activities under

YC Entertainment. They successfully held a solo concert called
“Yellow Note" and continued their journey with releases including
“Three Words,” “2016 Re-ALBUM,” “THE 20TH ANNIVERSARY,”
“ANOTHER LIGHT" “ALL FOR YOU,” and “Don’t Look Back."

TREASURE, a group formed through member selection in

YG Entertainment’s survival program “YG TREASURE BOX,” made
their debut in August 2020. They released three singles and one
full album as part of “THE FIRST STEP” series, which collectively
sold over one million copies and earned them rookie awards.
Since then, TREASURE has continued to achieve success in their
artistic endeavors.

In the first half of 2022, TREASURE showcased their enhanced
musical abilities through their first mini-album, “THE SECOND
STEP" Through concerts and tours, they have grown as the next-
generation “performance-oriented artists” of YG Entertainment.

15



KIM HEE AE CHA SEOUNG WON CHOI JIW00 JANG HYUN SUNG

YOO IN NA JUNG HYE YOUNG YOO SEUNCG HO CLAUDIA KIM
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LEE SO0 HYUK LEE SUNG KYOUNG JANG KI' YONG SON NA EUN

GYEONG SU JIN HAN SEUNG YEON LEE HO JUNG JOO WOO JAE
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YG ESG & YG WITH Brand Ambassador

KRUNK
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CORPORATE OVERVIEW MAGAZINE: OUR STORY
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ESG FACTBOOK: OUR RESPONSIBILITY APPENDIX

Please introduce yourself.

A Hello, I'm KRUNK. | began my career as a YG artist
in March 2013, appearing in a music video for LEE HI.
In 2017, | released my first single album, “I Can't
Bear" Recently, | have been focusing on various dance
performances.

In May 2023, you were appointed as a brand
ambassador for “YG ESG & YG WITH

(YG's CSR Activities)”.

What do you think is the reason behind it?

There may be various reasons, but | believe the main
reason is that | have been able to share and connect with
culture in a unigue way as a “K-pop setter (combination of
K-pop and a trend setter).” Through live performances and
actively engaging with fans through my love for dance,

I have developed a distinct and friendly image. | hope to
utilize my strengths to contribute in various aspects to
achieving YC Entertainment’s goals.

You have gained immense popularity and influence on
social media.

Dance is my greatest passion. | love introducing K-pop to
global fans and sharing my unigue dance style. Social media
has become a primary communication channel for me.

| am grateful for the tremendous support and love from fans
worldwide. It's a privilege to be able to do what | love and
receive such appreciation from many people.

Lastly, please share your determination as a brand
ambassador for YG Entertainment.

My plan is to provide fans with enjoyable experiences through
my dance, music, and engaging content. Simultaneously,

| will actively participate in activities that promote positive
changes in society and the environment. Sincere communication
between YC Entertainment and stakeholders is crucial for
sustainable management. As an artist and member of the
society, | believe | can make a contribution by bridging the gaps
in communication through various music and content.

| am dedicated to extending positive influence that contributes
to the sustainability of our society and the environment.




CORPORATE OVERVIEW

2022-2023 ESG Highlights

Establishing ESG
Strategy and Vision

Establishing DE&I
(Diversity, Equity, and
Inclusion) Framework

.
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In September 2022, YG Entertainment established an ESG
(environmental, social, and corporate governance) strategy
aiming to strengthen ethical management and achieve value-
driven management, as well as the ESG vision “Impact Beyond
Creativity.” The ESG vision reflects YG's determination and
commitment to creating a better world and making a positive
impact on YG's music enthusiasts worldwide. YG Entertainment
plans to pursue systematic sustainable management based on
three ESG strategic directions of creating environmental value,
promoting value of inclusion, and practicing responsible corporate
management.

In April 2023, YG Entertainment introduced its own DE&|
framework, known as the ‘IDEA Framework, with the goal of
contributing to a society that respects and values diversity
and inclusion. The IDEA Framework focuses on developing

representative programs in the areas of inclusion, diversity, equity,

and accessibility, targeting key stakeholders such as employees,
fans, and artists. YG Entertainment plans to develop and
implement various representative programs aligned with the
IDEA Framework in the future.

YG ENTERTAINMENT | 2023 Sustainability Report

Publishing YG's First
Sustainability Report

Setting a Roadmap
to Achieving Carbon
Neutrality

V)
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InJuly 2023, YG Entertainment published its first sustainability
report, outlining the company’s sustainable management
activities and achievements toward building a better world.

YG Entertainment plans to publish its annual sustainability
reports to actively engage and communicate with stakeholders,
providing sustainable management practices, accomplishments,
and a direction for the future of entertainment industry.

To address the urgency of the climate crisis and contribute to
global climate change mitigation efforts, YG Entertainment
presented 2040 Carbon Neutrality Roadmap, which sets targets to
achieve RE100 by 2025 and carbon neutrality by 2040.

20



CORPORATE OVERVIEW

2022-2023 ESG Highlights

Achieving IS0 37301
(Compliance) & 1SO
37001 (Anti-Bribery)
Management System
Certification

Establishing ESG
Committee

L J
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In April 2023, YG Entertainment became the first entertainment
company in S. Korea to obtain integrated certifications for ISO
37301 (Compliance) and IS0 37001 (Anti-Bribery) management
systems. These certifications underscore the company’s
dedication to proactively identifying and addressing compliance
risks and opportunities, while building stakeholder trust through
an advanced anti-corruption management system.

YG Entertainment is committed to consistently enhancing its
compliance and anti-bribery management systems, raising
employee awareness, and implementing compliance principles.

In November 2022, YG Entertainment established the ESG
Committee through a resolution of the Board of Directors.

The committee’s purpose is to ensure YG Entertainment fulfills its
environmental and social responsibilities and achieves sustainable
growth and development by maintaining transparent governance.
Its responsibilities include preparing response measures to key
environmental and social issues, developing and managing ESG
policies, and establishing and revising ESG-related regulations.
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Achieving IS0 45001
(OH&S) Management
System Certification

°

Internalizing
Environment-friendly
Values in the Workplace

In October 2022, YG Entertainment became the first
entertainment company in S. Korea to obtain ISO 45001
(Occupational Health and Safety, OH&S) management system
certification. The company has established health and safety
policies and goals pursuant to ISO standards to prevent
employees from industrial hazards and respond systematically.
Mareover, YG Entertainment has developed an organizational
structure, manuals, procedures, guidelines, and regulations, and
implemented thorough health and safety training and inspections
to avert occupational accidents.

In June 2022, YG Entertainment launched the ‘Yes Green
Campaign’ to foster an environment-friendly organizational
culture. As part of the initiative, employees, artists, and partners
were provided with reusable tumblers, resulting in a significant
reduction in disposable paper cup usage. Additionally, activities
including resource circulation promotion campaigns, serving low-
carbon diets at the cafeteria, and tree planting events promoting
the use of coffee waste pot have been conducted to promote and
encourage enviranmentally conscious workplace.
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ESG in Entertainment Industry

The vision aims to lay out direction for YG Entertainment and the entertainment industry.

Amid the public’s heightened interest and demand for ESC management over the past few years, The entertainment industry has the power that can lead to a change by delivering meaningful stories.
entertainment companies are also suggested to transparently disclose related information while In particular, the content created by the entertainment industry can influence audience behavior and
conducting diverse activities to achieve the sustainability of human society and promote sustainable awareness, contributing to creating positive values for shaping a sustainable future society.

growth to cope with environmental and social issues such as the climate change, pollution, Far example, the content containing environmental issues can influence public awareness of the
data protection and privacy. In line with entertainment industry’s social influence and effective environment, and also contribute to enhancing diversity and inclusion of our society by representing
stakeholder engagement gaining attention, public expectations are high for the entertainment the voices of the underprivileged.

industry in contributing to making a better world through strengthening ESG in management. ) , , ‘ ,
¥ g g g g g g YG Entertainment will make its best efforts as a member of the entertainment industry to advocate for

the positive influences that can bring about changes in stakeholders, as well as providing enjoyable content.

Behavior

Social
Business =

Entertainment Environmental Issue

Company

AEICE S

Contributing to a sustainable future society while effecting changes in behavior and raising awareness of stakeholders
by creating positive influences concerning environmental and social issues.




Our Approach to ESG

YG Entertainment strives to provide influences that can effect change in awareness and behavior of based management. YG Entertainment will exerts its best efforts to actively contribute to shaping of
every stakeholders as to environmental and social issues through its diverse business areas in music, a sustainable society for future generations and promote its unigue and positive influence based on
concert, merchandise, intellectual properties etc. To that end, YG Entertainment in the short term plans its capabilities through building a solid foundation for sustainable business and communication with
to strengthen its communication with stakeholders based on practicing ethical principles and value- stakeholders.
Advertisement i
Concert Merchandise

Music Etc.

Through YG Entertainment’s
i Viewers

Business Audience Customer

Fans Others

Bring changes in

of customers and fandom concerning social
Causes positive

social changes

and environmental issues

Extend social and environmental influence
Contributes to the shaping (Positive Social & Environmental Impact) Mid &
of a sustainable future long-term
Goals

“Enhanced communication with stakeholders” Contribute to the shaping of
by declaring ethical value-based management a sustainable future for the future generation

YG ENTERTAINMENT | 2023 Sustainability Report 24



Our ESG Framework

YG Entertainment will fulfill its corporate social role and responsibilities by systematically implementing
the strategic tasks drawn up from strategic directions, thus contributing to shaping of a sustainable
future for the next generations utilizing new values generated by its creative and unigue content and

YG Entertainment plans to advocate positive influence while achieving its short-term ESG goals
for 2022 to 2023, which are strengthening ethical management and establishing value-based
management, drawn up from three major ESG strategic directions “Responsible Management”,
“Promoting Environmental Values”, and “Extending Inclusive Values”. Each asks for these objectives cultural influence responsibly.
driven by strategic directions mark the beginning of YG's sustainable management.

“Impact Beyond Creativity”

Empower Every Voice
Extending Inclusive Values

Inspire Green Entertainmemt  [asss

Responsible Management s
Promoting Environmental Values O

3

Responsible Business Management »,

YG Entertainment will steer

YG Entertainment will contribute to .
generating environmentally friendly

values for the next generation.

the promotion of inclusive values
with the public.

YG Entertainment is committed to adopting
transparency in business to build public trust.

- Promote human rights and diversity of artists

- Devel dad thical t . .
EVeiop and ddvance ethical managemen - Achieve carbon neutrality by 2040 and employees

framewaork

- Develop and advance ESG governance framework

-Improve ESG Data disclosure and strengthen

communication

YG ENTERTAINMENT | 2023 Sustainability Report

- Enhance environmental management systems

- Produce albums and merchandise with reduced

environmental impact

- Enhance framework for shared growth and safety

management

- Increase corporate social responsibility activities

linked with business strategy

25



MAGAZINE: OUR STORY

Double Materiality Assessment

Double Materiality Assessment Process

YG Entertainment has conducted a materiality assessment applying the double materiality concept on various ESG issues concerning environmental, social, economic and governance. It examined the inside-out

impact of the ESG issues on social and environmental topics and outside-in impact on its financial values by conducting questionnaire surveys for internal and external stakeholders, media research,
and sharehalders and investor surveys to analyze their interest. The ESG issue pool have been identified through applying GRI Standards 2021 as well as other global standards and initiatives for ESG disclosure and

assessment, besides analyzing internal management conditions and benchmarking the major industry issues.

Step 1
Development of issue pools

- Analysis of global standard &
initiatives

Analyzed international standard, initiatives
and guidelines on sustainability to identify

key issues for YG Entertainment and the
related industry.

- GRI Standards 2021, IFRS, UN SDCGs,
SASB, KCGS, etc.
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Step 2
Analysis of internal and external condition

- Benchmarking
Analyzed key sustainability issues form

leading local and global companies with
similar business model.

- Media analysis
Analyzed articles related to
YG Entertainment’s sustainability issues
on the local media outlets.
- Period: January 1, 2022 - February 28, 2023
- 2,577 relevant articles out of 4,080

Step 3
Collection of opinions of stakeholders

- Questionnaire survey of stakeholders

Conducted questionnaire surveys for
internal and external stakeholders on overall
sustainable management & ESCG issues.

- Survey period: March 17 - March 24, 2023

- Participants: 4,653 persons

- Survey method: Online questionnaire survey

- Reflecting Shareholders’ & investors’

interest

Included investors' ESG assessment
indicators to reflect interest of key
shareholders & investors.

- Expert group assessment

Conducted ESG expert in-depth survey to
assess the importance of the various

ESG issues to the environment, society and
YG Entertainment.

Step 4
Selection of core issues

- Three core issues related to sustainable
management were selected

- Reported on the 2023 Sustainability Report
based on the impact of each issues

- Selected issues were reported to the board
of directors & management for review

- Key performances of three core issues
described and indicated on report pages
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Double Materiality Matrix

Based on the results of a double materiality assessment, YC Entertainment selected core issues ‘Advance ethical management & compliance framework, ‘Improve diversity & inclusion,
‘Reduce GHG emissions & increase energy efficiency’ as its core sustainability issues for 2023. The risk and opportunity factors have been analyzed for each core issues selected,
developed response strategies for systematic management and transparently reflected related activities and performances in 2023 YG Entertainment Sustainability Report.
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Our Sustainable Story:

Inspire Green Entertainment

Positive influences for responding to climate change

Diverse environmental problems threatening human survival are
continually worsening due to pollution of environment, exhaustion
of resources, rising sea level, and other signs of climate change.
The climate change has become the current crisis rather than

a remote future threat.

The Third Conference of Parties to United Nations Framework
Convention on Climate Change (UNFCCC COP3) held in Japan

in 1997 has adopted Kyoto Protocol, which stipulates 38 advanced
countries to reduce their GHG emissions by 5.2% average from
1990 in the first commitment period (2008-2012).

The Paris Agreement adopted by the 21st Conference of Parties
to United Nations Framework Convention on Climate Change
(UNFCCC COP21) held in 2015 stipulates not only advanced
countries but also all parties to participate in climate actions

to limit the rise of the average global temperature to 1.5°C to be
maintained at a much lower level than 2°C previously stipulated
in the Kyoto Protocol.
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The paradigm of business management needs to be converted for
the international cooperation system to be strengthened steadily
for responding to climate change. On an unprecedented level,

all businesses are required to deploy new business models

by analyzing the risks and opportunities that climate change will
have on their business management and innovating their products
and services to generate revenues.

In 2023, YGC Entertainment developed its 2040 carbon neutrality
roadmap, realizing its necessity for efforts to enable the
entertainment industry and society to develop in a clean
sustainable global environment, based on its responsibility and
duty as a corporate citizen constituting our community.

YC Entertainment will actively respond to climate change by
minimizing negative influences that may occur on the environment
in all its business activities by implementing an authentic carbon
neutrality roadmap.

C>
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Good influence on raising awareness of the climate change effects

UN COP26 Advocacy Activities Delivering a speech at Google’s ‘Dear Earth’ campaign
BLACKPINK began participating in the journey to preserve the planet as Advocates for the 26th session BLACKPINK was the only K-POP artist to be invited to

of the Conference of the Parties (COP 26) to the UNFCCC. In December 2020 “Climate Action in Your participate in the ‘Dear Earth,’ a event to share ways

Area #C0OP26" co-produced with the British Embassy in Korea was presented at the Climate Ambition to solve climate change released on YouTube Originals

Summit 2020, co-hosted by the UK, France and the UN. BLACKPINK also took part in helping to in October 2021. BLACKPINK delivered their message

encourage increased involvement from the global community by delivering a message of change by all encouraging all fans worldwide to “unite and work

of us for a better future at World Leader's Summit hosted by the UK prime minister in November 2021. towards the collective goal of saving the Earth,” which

offered a deep resanance including a touching stage
performance portraying a beautiful nature.

UN Sustainable Development Goals (SDGs) Advocacy
Activities

[ BLACKPINK, Special speech for Google
In September 2021, UN Secretary-General Anténio Guterres appointed the BLACKPINK group “Dear Earth” forum

members as Advocates of Sustainable Development Goals in promoting activities to encourage the

youth around the world to start actions to protect the planet. The advocates perform the roles of . . .
promoting participation in the actions geared to the UN-set 17 common goals for the international DElIVEI’II’Ig a VIdEO message at the 2022 SDG Moment
community by spotlighting their importance. BLACKPINK has strived to deliver the message BLACKPINK led the climate change corner of the
concerning education in response to climate change and protection of environment. UN High-Level Week's SDG(Sustainable Development UBEASKRINKH

Goals) Moment session in 2022 by delivering a video
“We truly believe in the importance of statement as part of the event attended by the & % 3’
I

collective action. We will only be able to make UN Secretary-General, national summits, and senior t 7

a difference when we come together, for the a leaders from various fields. BLACKPINK continued RA
good of everyone. Now is the time to act for + x / to promote good influences in a video statement by , \ :
a safer tomorrow and a better future.” B 7 r-

delivering message urging for environmental awareness [ BLACKPINK, S0 Moment

and learning about the environmental issues.

@ Seviopmient ‘T.'I'ALS - ADVOCATES

BLACKPINK appointed as the advocates for UN SDGs
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“Sea of Hope”, a sustainability-focused reality show program  Artists’ environment protection campaigns

In August 2021, YG Entertainment’s artists Rosé(BLACKPINK) and Lee Su-hyun(AKMU) took part YG Entertainment is committed to taking action to protect our planet and raising awareness of

in activities promoting the importance of responding to climate change and protecting the global the need to protect the environment working with its artists and actors. In April 2022, WINNER

enviranment by appearing in “Sea of Hope,” a JTBC-aired reality show program featuring content about encouraged the need for greater awareness of climate change, in celebration of Earth Day and in
sustainability. Rosé and Su-hyun shared the purpose of the show, advocating a zero-waste lifestyle, June 2023, and TREASURE also made a promised to make efforts to make positive influence on
ocean cleanup and plogging(combination of jogging and picking up litter) activities while singing with environmental protection on World Environment Day.

the audience who visited the beach.

“Eco Friends”, Seoul International Eco Film Festival

In May 2022, YC Entertainment’s actor Jang, Hyun Sung was appointed as “Eco Friends”,

an environment ambassador for the 19th Seoul International Eco Film Festival(SIEFF). SIEFF is

a global film festival held in Seoul on World Environment Day(June 5) every year to introduce Korean
and international films that address environmental issues. Those with high interest in environmental
and social issues as well as good reputation and high popularity and trust and are appointed as “Eco
Friends” each year. Jang, Hyun sung has performed roles of encouraging citizens with environmental
films to become more eco-friendly in everyday life.

[} 19th Seoul International Eco Film Festival introduced by Jang, Hyun Sung - YouTube [A TREASURE's video message for World Environment Da
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YG Entertainment 2040 Carbon Neutrality Roadmap

2040 Carbon Neutrality Roadmap

In June 2023, YG Entertainment released its roadmap for achieving carbon neutrality by 2040, which
included a pledge to support international efforts to address the climate crisis. To attain carbon
neutrality in 2040, YG plans to achieve RE100" company-wide by 2025 and reduce its GHG emissions
by 65% from 2022 levels by setting up an interim-goal for 2030. To attain these set goals, YG intends
to actively adopt currently available methods while also introducing technologies or equipment that
are not immediately available in the medium to long term basis.

In a short term basis, YG will reduce city gas and electric power consumption at its office buildings
through energy conservation efforts and gradually increase investment in energy efficient equipment
in the mid- and long term. LED lights have already been installed in more than 95% of the lamps in
YG's new head office building. YG is also working to promote voluntary energy-conservation activities
for its artists and employees, and plan to replace internal combustion engine vehicles (ICEVs) with low-
carbon vehicles (LCVs) such as electric vehicles (EVs) in a gradual phase.

To attain RE100, YG plans to actively employ all available means, including in-house power generation.
It has already replaced some of its electric power with solar energy by installing building integrated
photovoltaic (BIPV) systems in 2019 and plans to achieve its goals of RE100 and carbon neutrality
with Green Premium?, purchasing Renewable Energy Certificates(RECs), and through Power Purchase
Agreement(PPA)? and remaining emissions will be covered by purchasing carbon offset credits?,
emissions permit trading.

YGC has collected and managed GHG emissions data for each of its business sites as part of its efforts
to reduce GHG emissions by installing a GHG inventory system at its new head office building and 15
other business sites. In addition, it adopted third-party accreditation practice to improve the accuracy
and credibility of GHG emissions data verification and plans to further enhance internal and external
verification and reviews periodically. YG Entertainment will keep fulfilling its role to contribute to the
global response to the climate crisis, and periodically improve its reduction plans by closely maonitoring
climate change policies, market and technology trends.

1) RE100: The objective to replace 100% of the electric power consumption with new and renewable energy

2) Green premium: A scheme under which an electric power consumer voluntarily buys power by paying a premium over
the existing rate for the additional cost of choosing a clean technology over one that emits more greenhouse gases

3) PPA: Power Purchase Agreement under which the power supplier and the user transact renewable energy directly
4) Carbon offset credits: Carbon credits converted for reduction from external projects
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RE100 & Carbon Neutrality Roadmap (2022-2040) —8— Net Zeroroadmap -O- RE100 roadmap
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Our Sustainable Story:
Empower Every Voice

Strengthening stakeholder
communication through responsible
management

Flexible corporate culture where diversity, equality and inclusion
are valued is essential for sustainable growth of a business.
The unexpected global challenges and uncertainties from the
fast changing business environment require new values derived
from talents with diverse ideas and backgrounds freely taking
on challenges and competition rather than following the past
practice.

The origin of YC Entertainment’s creativity is in its corporate
culture where diversity across all its members are valued and
respected. All of its members strive to create new content based
on diverse experiences amid a horizontal work culture.

YG Entertainment, through the power of creative content will
strive to bring inspiration to unite people beyond nationality, race
and cultural barriers to make our society a better place.

YG ENTERTAINMENT | 2023 Sustainability Report
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YG’s ‘IDEA FRAMEWORK’
to build successful DE&I (diversity, equality & inclusion) initiative

In April 2023, YG Entertainment established its DE&I (diversity, equality, inclusion) initiative ‘IDEA

FRAMEWORK in helping to build a society that embraces diversity and inclusion through YG's content

and cultural impact.

“IDEA" is an acronym for ‘inclusion,’ ‘diversity, ‘equity, and ‘accessibility, which are elements constituting
YG Entertainment’s DE&I. At the same time, it also implies a liberal meaning “something that is not

capable of being changed or altered depending on time, space, state, or experience.”

YG Entertainment’s DE&I framework outlines its commitment to always respect and value all

stakeholders, including artists, employees and fans without any discrimination including religion,

“IDEA FRAMEWORK”

culture, language, and identity etc.

Inclusion

- Establish a corporate culture where
an employee may be treated equally
without discrimination based on
respect for individual differences

- Extend positive influence through
music to promote inclusive culture in
the society with fans and artists

Diversity

- Make efforts to ensure that various

individual differences are equally
considered and included.

- Make efforts to ensure that

performances, music and services
provided by YG Entertainment
equally consider and include
individual differences.

To successfully demonstrate the commitment, YG Entertainment held an internal workshops to
discuss with relevant divisions the concept of diversity and inclusion, major global and local trend, best
practice cases and have drawn up feasible DE&I programs based on industry-specific experience and
internal issues.

In the future, YG Entertainment plans to select representative programs based on the key DE&I
programs and carry out each representative programs from a mid to long-term perspective.
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Equity

- Ensure all members of the

company and are entitled to equal
compensation and opportunities,
despite individual differences.

- Develop mid to long term programs

to enhance equity including
members of the company and
artists.

Accessibility

- Ensure all members of the company

and artists are guaranteed access
to equipment, facility, support
services, etc. without any physical
restrictions.

- Ensure access to its performances,

music, goods and other services for
fans worldwide without any physical
restrictions.
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Corporate culture where all are respected

Culture of mutual respect

YC Entertainment aims to create a sound and creative workplace environment where its employees are
engaged with their work, think proactively and perform their expertise. To that end, it has implemented
an appellation based on job titles since March 2023. When a person has no title, he/she is called with
“Nim (honorific appellation)” after a name. To internalize the ‘Nim’ appellation, YG Entertainment held
YC Writing Contest for its employees in March 2023. A total of 46 employees participated in the contest
with 102 phrases and 10 were selected as winners, which were announced through internal groupware.

Moreover, the company strives to promote the appellation culture through internal communication
encouraging all stakeholders, including the newly hired, to use ‘Nim’ title and gave out ‘Nim stationary
kit"including individual name cards, alphabet and brand stickers for customization.

YG Entertainment will continue its efforts to create a corporate culture where all stakeholders work
independently and voluntarily in based on active communication and respect for its people talent.

An Announcement of ‘Nim’ culture

YG Writing Contest ‘Nim’ Stationary Kit
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Efforts for promoting culture respecting human rights

Development of human rights policies

YG Entertainment supports the Universal Declaration of Human Rights, the United Nations Guiding Principles on
Business and Human Rights, the International Labor Organization's Declaration on the Fundamental Principles and
Rights at Work, and other international standards and guidelines concerning human rights and labor, and strives

to comply with domestic statutes that reflect such principles. As part of these efforts, YG has enacted its human
rights-based management policies in April 2023 to proactively prevent risks related to human rights that may arise
in its business activities. YG's human rights-based management policies are applied to all of its affiliated companies
at home and abroad, and have been disclosed on its website.

YG’s Entertainment Led Human Rights-Based Management Processes

Enacted Human Practice of Inspection of Improvement of Disclosure of
rights-based | human human human human rights-
management rights-based rights-related rights-related based management

policiy management risks risks Performance

[} YG Entertainment Human rights-based management policies

Protection of artists’ human rights

In January 2023, YG Entertainment carried out its “Fan Etiquette Campaign” for respecting human rights and
safety of its artists as a part of its human rights-based management. Expressing gratitude for the support and
love form the fans, YG's Fan Etiquette Campaign shared five guidelines for fans to follow. YG asked for fans' active
participation on the campaign and cooperation on creating a sound fan culture for protecting the human rights of
its artists.

Information on Fan Etiquette Campaign

@ Please refrain from unauthorized visits to artists personal spaces (dorm, practice center, etc) and unofficial
schedule sites.

@ Leaking or being paid to trade artists personal information and unannounced schedule information is strictly
prohibited.

@ Please refrain from acts of stalking such as obtaining contact details of the artist, the artists family, or friends,
and constantly contacting them through calls and texts and physically following them.

@ Please refrain from chasing after moving vehicles carrying the artist and attempting to overly touch them.

® Do not spread malicious rumors based on incorrect and groundless facts, and make malicious comments that
indude swear words and sexually disparaging remarks.

Moreover, YG Entertainment regularly monitors acts of publishing false ungrounded information or malicious
rumors concerning its artists and actors, and trolls that include such indiscriminate content as profanity and sexual
insults or comments. It takes various measures, including takedowns, for identified malicious content.
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YG Alimi (Reminder)

VG Entertainment plans to introduce YG Alimi (Alert), an efficient communication channel with family members

of its under-aged artists to protect their human rights, education, safety, etc. more actively. YG Alimi channel will
include content such as information concerning various educational or training courses for under-aged artists, their
performance schedules, safety, management team in responsibility, and internal departments related. The channel
will also include information concerning health information of under-aged artists, their protection from trolls, and
information concerning the residence permit for non-resident foreign artists. YG Entertainment works to implement
effective and efficient processes in order to finish the channel's launch by 2023.

Programs for preventing violations of human rights

YG Entertainment accepts human rights-related complaints or grievances on a regular basis through its internal
whistleblowing system (WBS), allowing its culture of respect for human rights to take root deeply in the values

of shared prosperity and mutual respect. The processes for counseling and reporting grievances related to human
rights are disclosed on the company's internal groupware bulletin board that provides access to all its employees.
When human rights-related grievances are submitted, it is treated actively and fairly to seek for solutions to resolve
them. In 2022, one case of human rights violation was reported due to violation of the corporate code, and the
relevant person was disciplined with a one-month suspension through a resolution of the Personnel Committee.

Number of Human Rights Violation Cases Reported and Handled

Classification Unit 2020 2021 2022
No. of reported cases related to human rights Cases 0 0 1
No. of treated cases related to human rights Cases 0 0 1

Details of Violations of Human Rights Statutes

Category Unit 2020 2021 2022
No. of violations Cases 0 0 0
Violation of human - L
. Administrative fine 0 0 0
rights-related statutes KRW 1,000
Penalty 0 0 0

Education programs

YG Entertainment conducts on/offline education and training on prevention of workplace bullying, sexual harassment,
and improving awareness concerning people with disabilities in diverse content formats each year to prevent risks
related to human risks that can take place in the workplace while enhancing all stakeholders’ awareness of human
rights.
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Our Sustainable Story:
Responsible Management

Enhancing Communication with Stakeholders
through Responsible Management

Interest in and demand for businesses’ social responsibility have grown globally as a result of their
growing social influence. The development of business systems for ethical and compliance-based
management has become increasingly important for achieving corporate social responsibility and
sustainable growth. This entails greater management openness, the development of a moral business
culture, and the examination of compliance risks. The development of business systems for ethical

and compliance-based management has become increasingly important for achieving corporate social
responsibility and sustainable growth. This entails greater management openness, the development of
a moral business culture, and the examination of compliance risks.

With these trends, YG Entertainment also strives to communicate with its stakeholders transparently
for respansible management by prioritizing the ethical and compliance management principle as value
in all of its business activities.

YG Entertainment will strive to become an enterprise trusted by its stakeholders by setting the
standards for normative judgment and moral values, while complying with statutes and norms as
employees of the entertainment industry. To that end, it has amended its ethics charter that was
developed to provide guidelines on actions for the employees to follow to make it more suitable to
YG and the entertainment industry. It also obtained the integrated certifications for Compliance
management system(ISO 37301) and Anti-Bribery management system(ISO 37001) to improve its
ethical and compliance-based management system and was the first case among entertainment
businesses in Korea.

YG ENTERTAINMENT | 2023 Sustainability Report
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Instituting Trusted Business Management System

Amending ethics charter

YG Entertainment amended its ethics charter in December 2022 to ensure business management is trusted by its stakeholders, which includes guidelines of desirable behavior and value judgment that

the company and each of its employees must adhere to. The ethics charter and other ethics and compliance-related policies are disclosed on the YG's internal bulletin board, so that the employees may

access at any time. Its employees sign acknowledgements of its code of ethics compliance with the ethics charter each year renew their commitment to practice the charter.

YG Entertainment Ethics Charter

Table of Contents of Ethics Charter

Chapter 1 | General provisions

Chapter 2 | Responsibilities as employees

Chapter 3 | Responsibilities toward customers

Chapter 4 | Company’s responsibilities toward employees

Chapter 5 | Responsibilities toward shareholders and
investors

Chapter 6 | Responsibilities toward business partners

Chapter 7 | Responsibilities toward its artists

Chapter 8 | Responsibilities toward the global community

Chapter 9 | Counseling on and reporting of ethics cases,
and protection of whistleblower/ reporters

Responsibility as employees
(stakeholders, employees and
managed artists)

Responsibilities toward customers

Responsibilities toward employees

Responsibilities toward shareholders
and investors

Responsibilities toward business partners

Responsibilities toward its artists

Responsibilities toward the global
community

Counseling on and reporting of ethics cases,
and protection of whistleblowers/reporters

Key Contents of Ethics Charter

- Faithful performance of duties.
Do not use the company's assets for personal purposes, including its intangible assets.
- Do not commit any unlawful acts (provision of money, entertainment, hospitality, etc.)

to fellow employees in connection with duties.

- Adherence to fair sound trading order.
- Advocate a corporate culture of mutual respect and trust.

- Customer-oriented management
- Protection of customers’ information

- Respect for human rights and prohibition of discrimination based on gender, educational

background, religion, physical handicap, or similar reasons.

- Provision of education opportunities and healthy work conditions.

- Achieving healthy profit through transparent efficient management.
- Protection of shareholders’ rights.
- Protection of information concerning shareholders and investors.

-Win-win management through fair trading
- Protection of information concerning business partners

Respect of human rights and safe environment
- Protection of under-aged

-Respect of human rights and diversity

- Compliance with local and global statues

- Eco-friendly management

- Contribution to the local community as a corporate citizen

- Operation of channels for counseling on and reporting ethics cases

[A YC Entertainment Ethics Charter

YG ENTERTAINMENT | 2023 Sustainability Report
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Internal Whistleblowing System (YG WBS)

Employees of YG Entertainment may report or have counseling on unlawful acts in the course of

duties or acts violating the company’s ethics charter, policies, regulations and guidelines through YG's
whistleblowing system (YG WBS) at any time. The whistleblowers should report the violator(s) and
violation details together with supporting information or evidences anonymously. However, reports

can be made disclosing the whistleblower/reporter’'s name at his/her option. When a case is reported
through the WBS, the Audit Department speedily responds based on the given procedures. It is strictly
prohibited for any employee to reveal or leak the identity of the whistleblower/repaorter, even becoming
aware the case by accident or while carrying out their duties. In 2022, there were zero instances of anti-
corruption, unfair practices, or violations of compliance or ethical management policies or regulations.
In addition, employees of YG Entertainment may always report their individual grievances (concerning
working environment, peer relations, or other complaints) through WBS as well as information
concerning the company's ethics charter, policies, regulations and guidelines. YG collects opinions of

its employees on the corporate culture, environment, etc. through diverse in-house communication
programs such as taskforce activities within the same job position, professional psychological

counseling, employee opinion survey, etc. even if employees do not report grievances through the WBS.
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Internal Grievance Management Processes

Counseling and perception
(reception)

Counseling and
investigation

Resolution or settlement
actions taken

Constant monitoring

Reception method: face-to-face interview, messenger service, phone
call, email

- Cases reported through the WBS are investigated by the department

responsible for auditing

-Individual or department interview depending on cases

(the proceedings are kept confidential in principle)

Internal procedure(informal): Counseling with parties or people related

-Internal procedure(formal): Resolution or settlement based on

company regulations and personnel committee procedures

Establish work environment to protect the whistleblower and post-
grievance recovery

Work on preventing recurrences and improvement of overall corporate
culture and systems

- Conduct periodic monitoring of prevention and response systems
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Programs to mitigate risks related to ethics and compliance

YG Entertainment’s compliance department monitors laws, policies, etc. that have a bearing on its
overall management to prevent risks related to violations of ethics charter and statutes. Information
obtained through monitoring is notified to the relevant departments regularly to help members
familiarize themselves, comply with, and manage revised laws and regulations in the course of their
work. In addition, the company mitigates ethics and compliance risks that may arise in all of its
business activities by conducting ethics/compliance awareness and capacity building activities for its
employees and artists.

Compliance Letter (to Employees)

YG Entertainment publishes the Compliance Letter to all of its employees every week to enhance
awareness and competencies of ethics and compliance. The Compliance Letter enhances employees’
understanding of ethics and compliance by dealing with timely topics directly related to their duties,
including unfair trading, anti-corruption, the Improper Solicitation and Graft Act, and protection of
intellectual property rights.

Compliance Letter
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Compliance education

YC Entertainment makes efforts to provide internal training/ education to enhance its employees’
awareness and competencies related to ethics and compliance. From April to December 2022,

the company provided training/ education to 128 newly hired employees on fair trading and anti-
corruption. It plans to conduct compliance training/ education more than once a year from 2023.
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Compliance Content (For Artists)

YG Entertainment has provided Compliance Content to its artists once every other month from
February 2023. Compliance Content deals with issues related to ethics and compliances that may

arise in artist’s entertainment activities, including defamation, insults, assault, the Information and
Communications Network Act, and precautions when writing on social media. All members of the
group TREASURE showed high participation viewing the first edition of Compliance Content, recording
a100% reading rate. YG Entertainment artists are actively participating in its ethics and compliance-
oriented management, and will continue its efforts for creating a and positive impact for the society.

#Compliance
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Compliance Officer

In 2023, YG Entertainment appointed its compliance officer and developed compliance control
standards through its ESC Committee. The compliance officer manages and inspects possible legal
risks such as human rights, fair trade, anti-corruption, and intellectual property rights, and reports
to the ESG Committee after assessing the company's systems and inspecting its compliance.
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Clean YG Campaign

To create a clean and fair corporate culture, YG Entertainment launched Clean YG Campaign in

September 2022 on topics such as compliance with the Improper Solicitation and Graft Act, mitigation

of ethics and compliance-related risks by promoting \WBS system, prevention of harassment in

workplace, and respect of human rights and diversity of employees. The campaign has contributed to

the enhancement of the entire employees’ awareness of ethics and compliance management
by holding the campaign regularly and when necessary as depending on topics and content.

Obtaining Certification of 1SO 37301(Compliance Management) and

ISO 37001(Anti-Corruption Management) Systems

In April 2023, YG Entertainment obtained the integrated certification of ISO 37301(Compliance
management) and IS0 37001(Anti-Corruption Management) systems and became the first company
to achieve it within the industry. It established a control system identifying compliance and corruption
risks proactively led by internal reviewers trained and personnel selected by departments to adopt and
install compliance and anti-corruption management systems. It has derived improvement tasks by
diagnosing areas prone to risks preemptively. YG Entertainment will continue its efforts on enhancing

ey Clean YG Campaign Improvement activities and internalizing employees’ awareness of compliance while enhancing its compliance and anti-
] corruption oriented management system built based on such improvement tasks.
YC Entertainment regularly holds campaigns to
RS Improper inform its employees of the standards of the
Solicitationand  Improper Solicitation and Graft Act before News Year ISO HHZES/FIHUX| SRS 5014
A —— Graft Act and Chuseok holidays to ensure that they comply 202311 42192 ()
R o—— Campaign with the Act by not accepting holiday gifts or other o om0
o v unlawful rewards from stakeholders. KCI® 23zuuzs "/ Lirertainment
o S, SoISRET, Jss 6, 5N, 05, B 158
S W
1y In September 2022 and March 2023,
YG WBS ntertainment he outreach campaigns to
(7! YG Entertainment held WBS outreach igns t
Promotion proactively identify and eliminate possible ethics and
Campaign to infarm the Campaign compliance risks by promoting use and access to the
Improper Solicitation & employees.
Graft Act Receipt of the integrated certification of ISO 37001 and IS0 37301
In September 2022, YC employees’ participated . . . .
e . ployees p pae Violations of Statutes related to Business Ethics
c . in creating a relay video clip on workplace anti-
ampaign to harassment, showing declaration of standing Classification Unit 2020 2021 2022
prevent workplace : )
against workplace harassment to contribute to
harassment ) o
creating a healthy corporate culture that respects Number of violations Cases 0 0 0
human rights and diversity. Violation of anti-corruption- . -
related statutes Administrative fine KRW 0 0 0
Penalty 1,000 0 0 0
Vgg;ﬁ::tc: In September 2022, YG Entertainment launched Number of violations Cases 0 0 g
T 3 campaign proposing ethuettes to be folloyved ‘ Violations of statutes
making a clean mutuallly FO, respect the human rights and diversity related to anti-monopoly & Administrative fine KRW 0 0 0
; of the individual employees. . frp .
and fair culture anti Compet|t|0n practltes 1000
\ Penalty ’ 0 0 0
Etiquette Campaign on
making clean and fair culture
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Self-survey on awareness of ethics charter

YG Entertainment conducted a self-survey on awareness of its employees’ ethics charter to mitigate
ethics and compliance risks. Meanwhile, it has enhanced the internal ethics awareness and improved
vulnerable areas in its ethical and compliance management.

Follow-up actions
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For the issues concerning the vulnerabilities found through the survey conducted in April 2023, the
company is working to improve in collaboration with the related departments and shared the relevant
information with all its employees.
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Vulnerable

EIGCER

Strict detection and
punishment of misconducts
and protection
of whistleblowers

Eradication of workplace
harassment
(abusive language, unfair or
improper work instructions)

Promotion of willingness
to use WBS
(whistleblowing system)

Protecting intellectual property rights

YG Entertainment has made every effort centered on its departments responsible for legal affairs

and compliance to secure and protect intellectual properties (IPs) which are its key assets. Since 2020,
YG Entertainment has actively carried out activities to protect its intellectual property rights
throughout the world. Internally, it has conducted intellectual property rights training and education
on subjects in copyright, trademark rights, and unfair business practices. In addition, it has established
a department dedicated to inspection of content to proactively check and prevent all possible risks,
including those related to copyright infringement, without infringing rights attributed to others.

M



ESG Factbook:

Our Responsibility

Environmental Management
Resource Circulation
Biodiversity

Employees

Health & Safety

Local Community Engagement
Business Partners

Data Protection (Security)
Risks Management

Corporate Governance Structure

43
46
48
49
53
57
60
61
62
63




ESG FACTBOOK: OUR RESPONSIBILITY

Environmental Management

Environmentally conscious workplace

YC Entertainment strives to provide its employees with a healthy

wuza wEM

workplace by minimizing the negative impact of buildings and
structures on environment. In particular, its new office building located
in Hapjeong-dong, Mapo-gu, Seoul has been highly recognized for its
efforts in managing energy, environment pollution and water recycling,
etc. It was rated by Korea Institute of Building Energy Technology as
1st Class Energy Efficiency Building and by Karea Green Building Council
as a green building (excellent, Green Grade 3). YG Entertainment will
continue its efforts for developing an eco-friendly workplace.

Certificate of building  Green building
energy efficiency grade certificate

Deploying electric vehicle infrastructure

YG Entertainment built electric vehicle charging infrastructure in its building in
2022 as part of its efforts to lower GHG emissions and practicing environmental
management. Electric vehicle batteries can be recharged up to 80% within one
hour upon recognition of the RF (Radio Frequency) card registered on electric
vehicle chargers installed at the underground parking area of the new office
building. YG Entertainment plans to further create an environment where its
employees can actively participate in environmental management activities,
L including the company’s response to climate change.

Status of electric vehicle infrastructure facility

GHG emissions

As of 2022, the volume of GHG emissions (Scopes 1& 2) by YG Entertainment was 2,280tC0,eq, 3.1% decrease
from 2,352tC0,eq in 2021. YG Entertainment plans to continue its efforts to actively reduce GHG emissions from its
business sites by implementing environmental management, including the installing electric vehicle infrastructure
and building integrated photovoltaic (BIPV) systems.

GHG Emissions”

Classification Unit 2020 2021 2022
Scopel tC0zeq 684 993 879
Scope2 tC0zeq 991 1,359 1400
Total (Scope 1+2) tC02eq 1,675 2,352 2,280

1) YC Entertainment’s GHG emissions volume increased in 2021 as it settled into the new office building in 2020 and
its overall business activities grew
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Energy Usage

As of 2022, YC Entertainment consumed a total of 44.44T) energy, and 42.08T) out of it was consumed at its new
office building. To steadily reduce energy consumption, YG has been generating renewable energy using solar panels
installed on its new office building. As of 2022, the amount of renewable energy generated from the solar panels
was 0.82T) or 1.85% of the total energy consumed at the new office building.

Energy consumed
Classification Unit 2020 2021 2022
Gas T 3.02 8.38 6.25
Fuel T 766 818 81
Electric power T 21.25 29.21 30.06
Steam T 0.00 0.01 0.02
Total energy consumption T 31.92 4578 4444

Installing solar modules integrated to buildings (BIPV)

YG Entertainment has produced solar energy in house by installing building integrated photovoltaic (BIPV) modules
at its new office building in November 2019. It installed the BIPV modules as outer wall materials to minimize
negative environmental impacts resulting from installation of separate solar panels. The solar panels generate
238.8kW power daily on average and the system allows the solar energy generated to be used directly inside the
new building, thereby increasing energy efficiency.
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YG Entertainment new office building equipped
with BIPV modules.

Operation of BIPV modules
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Strategic partnership with Forest Stewardship Council (FSC)

In May 2022, YG Entertainment signed a strategic
partnership with Forest Stewardship Council

(FSC) on its use of FSC-certified paper to perform
its environmentally friendly management
systematically. Based on the partnership
agreement, YG plans to expand FSC-certified paper
on its albums and also plans to replace paper used

at its workplace with the FSC-certified paper.

Ceremony for signing agreement on use of FSC-certified paper

Establishing environmental management system

YG Entertainment aims to reduce negative environmental impact while increasing the values of
the business and its stakeholders over a long-term perspective. To that end, it plans to establish
a comprehensive environmental management system and build a foundation for systematically
identifying, assessing, managing, and improving environment factors.

Expanding environment education

YG Entertainment has enhanced its employees’ awareness of ESG management and the environment
through environmental education, and plans to steadily increase the education programs to ensure
that all its employees contribute to development of environmental and societal values.

Education Date Content Target Participants Remarks
students
May & Development of ESG Employges 17 persans .Rgal—tlme vwc!eo
. management & key responsible training/education
ESG issues  November . . ) (May), .
environmental & societal for ESG in (May), in-person
and trends 2022 ) ) . 26 persons - )
} issues in the entertainment departments training/education
(twice) X (November)
industry concerned (November)
. Concept of pre-cycling & pre- In-person training/
Pre cyclllng July 2022 cycling that can be adopted in ~ employees s education & video
education P persons L
practice in daily life clip viewing
Examples of recycling of In-person training/
Recycling >eptember wastes generated at the YG employees 250 education & video
2022 persons

Entertainment office building

clip viewing
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Reducing environmental impact

Managing water resources

YG Entertainment employees take part in reducing water consumption in their daily life while
minimizing environmental impact of their water use. From March 2023, they have recycled rain water
using a rain water treatment facility installed inside the new office building. As of 2022, the new office
building consumed 10,250 tons of water in total. YG Entertainment plans to continue its efforts on
efficiently controlling water resources.

Volume of waste generated

In order to regularly dispose of waste items that have been kept for an extended period in its
warehouse, YG Entertainment has hired outside service providers. The company also keeps records

of internal documents, which include knickknacks, idle assets like furniture and fixtures that have been
retired. As of 2022, the new office building has generated a total of 61.04 tons of wastes.

Specifically, 32.06 tons of general wastes, 21.81tons of food wastes, and 7.17 tons of other wastes
have been generated and food wastes have been recycled into composting process.

Managing air pollutant emission system

In August 2022, YG Entertainment installed a pollutant prevention system (a low NOx burner)
for air-polluting equipment in its new office building (boilers, hot and cold water dispensers).

Boiler facilities

Hot and cold water dispensers
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Yes Green Campaign

YG Entertainment started its “Yes Green” Campaign, an in-house movement for establishing

an environmentally friendly workplace culture in June 2022. YC Entertainment steadily launches
diverse activities to practice environment management, and enhances employees’ awareness of
environmental issues through their participation. YG Entertainment will continue efforts to minimize
its impact on the environment while reducing wastes generation from its business activities.

Campaign promoting the use of multi-use tumblers

As part of the Yes Creen initiative, YC Entertainment employees, artists and its business partners have
participated in an environment protection campaign by provided tumblers to reduce use of disposable
items. In doing so, the company reduced the consumption of disposable paper cups as of December
2022 by 70% compared to June 2022.

Yes Green, resource recycling Campaign

YG Entertainment has recycled made coffee grounds from the company'’s café to make coffee pencils
and coffee pots, which were given to employees, including newly hired employees.

Yes Green eco-friendly photo studio

As part of the Yes Green campaign, an eco-friendly photo studio was built for its employees and artists.
The eco-friendly photo studio was built with backdrop using dyed fabrics made with ingredients

extracted from plants, environmental sculpture made of traditional handmade paper, and plants grown
at the office building.

N
LM

Coffee pencils made of coffee gorunds  Yes Green Eco-Friendly Photo Studio
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Yes Green, low carbon meals

The YG Entertainment cafeteria provides low-carbon meals every quarter. A low-carbon menu is
provided as part of an effort to reducing carbon emissions in daily life. It is designed to reduce carbon
emissions generated from production, processing and cooking processes. In addition, the company
strives to reduce food wastes by regularly operating “Leftover Food-free Days.”

Yes Green low-carbon meal Yes Green ‘Leftover Food-free Day

Yes Green, companion planting

On April 5, 2023, YG Entertainment employees planted olive trees in flower pots made of recycled
coffee grounds. The company’s employees planted trees together with Sikjipsa(plant butler) in the
local community, raising their awareness of environmentally friendly management. The Korean word
‘Sikjipsa’ or “plant and butler” meaning person who care for plants.

Yes Green, companion planting
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Resource Circulation

Environmentally conscious products and services

YC Entertainment develops products and services with the environment in mind to meet the public's
expectations for value-oriented consumption. When producing albums or other merchandise,

YG Entertainment uses paper made of FSC-certified woods and use eco-friendly printing ink made
from soybean oil. In addition, it has partly used coatings materials non-harmful to the environment
and biodegradable materials and the packaging plastic is made from a resin derived from cornstarch
to replace packing vinyl film. Above all, in the case of merchandise production it plans to increase the
percentage of products produced with eco-friendly materials up to 20% from 2022. In addition,

YG Entertainment continues efforts for launching albums and other merchandise made of eco-friendly
materials through on-going discussions with various vendors and partner companies.

[Your Green YC] Project

The “Your Green YG' project is designed to contribute to solving the environmental issues that keeps
worsening through the production of merchandise. Since 2022, YG has been selling goods made from
recycled concert placards. In order to accommaodate various needs of consumers, it has also expanded
the range of eco-friendly products it offers. On June 5, 2023, World Environment Day, the company
released a bag, two types of coin pouches made from recycled placards used at concerts and pencil
pouch, card wallet and two types of DIY kits made from using leftover leather swatches from the
fashion goads industry.

Fan pouches, two types of card wallet or
purse DIY kits

Bags made of fabrics from recycled placards
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Campaigns for environmental action

In addition to launching merchandise made of eco-friendly materials, YG Entertainment held

a campaign to engage with fan in environmental action. Fans are urged to engage in a common
environmental protection behaviors like collecting plastic bottle caps and taking public transportation
as part of the campaign. Key rings made from waste plastic using YG Entertainment’s intellectual
property(IP) were given to fans who actively participated in the campaign and achieved the objectives.

The company presented opportunities for the public to realize the importance of steady participation
in environmental movements in daily life by sharing the quantitative achievements achieved through
projects with fans on social media. As of June 26, 2023, a total of 3,182 bottle caps were collected by

a total of 1,568 fan participation.

; | \ s e
Boxes installed for collecting bottle caps

Producing in-house supplies caring for the environment

YG Entertainment is in the process of transferring to environmentally friendly materials for
consumables such as paper cups and document envelops used throughout the company. In addition,
YG Entertainment has steadily built consensus on the need for reducing consumable supplies with its
employees and has aggregated and controlled consumption volumes on a daily basis. Also, in selecting
vendors of consumable supplies, priority was given to companies that have obtained environment-
related certificates or certifications (e.g., enviranmental label, chlorine-free bleaching, recycled paper)
or comply with relevant regulatory standards.
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Producing albums made of eco-friendly materials

YG Entertainment has produced music albums partially made of environmentally friendly materials
starting with MINO 3rd FULL ALBUM [“TO INFINITY"], which was released in December 2021. Since
launching TREASURE 1st MINI ALBUM, such environmentally friendly materials as low-carbon paper
and biodegradable plastics were used for all components of music albums and related merchandise,
excluding CD discs. YG Entertainment will continue to develop products and services products and
services that take environmental impact into consideration and strive to create a sustainable society.

MINO - “TO INFINITY”

MINQG - 3rd FULL ALBUM [“TO INFINITY"] was produced using
environmentally friendly materials such as low-carbon paper

and biodegradable plastic with the exception of the original CD discs and

a small amount of packaging for which we have not found a replacement.
It minimized the negative environmental impact by using recycled content
in its production.

TREASURE 1st MINI ALBUM [THE SECOND STEP: CHAPTER ONE] also
adopted FSC certified paper, low-carbon environmentally friendly paper,
soybean ink, eco-friendly coating, FSC-certified 100% recycled paper,
biodegradable plastic (Polylactic acid), packing vinyl made of raw materials
derived from corn starch for its album and packaging materials.

JISO0 - Me

JISOO0 1st SINGLE ALBUM [ME] also adopted FSC
certified paper, low-carbon eco-friendly paper,
soybean ink, eco-friendly coating, eco-friendly
packing vinyl made of raw materials derived from
corn starch, and bio plastic (Ecozen) for its album
and packaging materials.
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Producing merchandise made of eco-friendly materials

In August 2021, a specially created merchandise celebrating the 5th anniversary of BLACKPINK's debut
was released on the global fan community platform Weverse, a global fan community platform.

A total of 44 types of merchandise including 8 basic products such as sofas, tote bags, multi-pouches,
planners, customized T-shirts, phone cases, and sticker packs were released with diverse options.

In particular, the tote bags, sofas, planner covers, etc. were produced using non-toxic materials that
can be recycled and do not discharge pollutants even when burned.

Four types of sofa and two types of tote bags to mark the 5th anniversary of BLACKPINK

Producing upcycling merchandise

YG Entertainment produces upcycling merchandise collecting placards that have been used at concerts.
InJuly 2022, it also released upcycling card wallets made by recycling placards that had been used at
WINNER 2022 CONCERT [THE CIRCLE] to commemorate the launch of WINNER 4th MINI ALBUM
[HOLIDAY]. YG also released card wallets made by recycling placards that had been used at TREASURE
1st Concert [TRACE] in April 2022 with its 2nd Mini Album [THE SECOND STEP: CHAPTER TWO]

in October 2022.

Card wallets commemorating the release WINNER
4th MINI ALBUM [HOLIDAY]

Card wallets commemorating the release of TREASURE
2nd Mini Album
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Biodiversity

Plogging for cleaning rainwater drains,
“The Sea Starts Here” Campaign

YG Entertainment employees participated in the campaign “The Sea Starts Here” to improve rain
gutters along the streets of Hapjeong-dong, where YG's office building is located, in honoring the
World Environment Day in June 2023. The campaign is designed to prevent micro plastics from flowing
into the sea by collecting cigarette butts and other trashes accumulated in roadside rainwater drains
where rainwater passes.

The event was held to help prevent urban floods and flood damages while raising the awareness of
the role of rain gutters through employees’ participation. A total of 132 employees participated in the
education on marine biodiversity and ways to protect the sea water in urban areas, which was held
prior to the plogging rainwater drains.

The members of the employees were scattered along the streets nearby Hapjeong station as well

as in alleyways that are used as tacit smoking areas, and collected about 50 liters of cigarette butts
and trash accumulated in the drains in 90 minutes. Also, employees placed stickers on the streets to
prevent littering and inform people about the role of rain gutters, helping to improve citizen awareness
for a better planet.

ooog
ooog

“The Sea Starts Here” Campaign, education on biodiversity and plogging for cleaning rainwater drains
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Employees

ESG FACTBOOK: OUR RESPONSIBILITY

YC Entertainment’s creativity originates from its culture that respects the diversity of all its members.

All members are encouraged to create content based on their unique experiences, and strive to create

diverse content in a culture of horizontal communication.

Current status of employees”

Classification
Total

Gender

By age

Managers?

Nationality

Foreign national
employees

Physically
handicapped
employees

Type of
employment

Male

Female

Aged below 30

Aged 30 to 50

Aged over 50

Sub-total

Male

Female

Ratio of male employees
Ratio of female employees
USA

Canada

Japan

China

New Zealand

Number of foreign national employees

Ratio of foreign national employees

Number of physically Managers
handicapped Members of the
employees department

Ratio of physically handicapped employees

Sub-total
Regul
gular permanent Male
employees
Female
Sub-total
Tem i
porary or irregular Male
type employees
Female

Unit 2020 2021 2022
persons 350 379 415
persons 165 168 183
persons 185 2n 232
persons 129 167 71
persons 214 203 237
persons 7 9 7
persons 61 60 57
persons 41 34 35
persons 20 26 22

% 67 57 61

% 33 43 39
persons 7 6 4
persons 2 2 1
persons 1 1 1
persons 1 1 1
persons 0 1 0
persons n n 7

% 31 2.8 17
persons 1 0 0
persons 0 2 1

% 0.28 0.52 0.24
persons 331 362 394
persons 158 164 176
persons 173 198 218
persons 19 17 21
persons 7 4 7
persons 12 13 14

1) As of December 31 on yearly basis. Please refer to “Status of Employees, etc.” under “VIiI. Information on officers
& employees” of the Business Report for the further details of the company's employees

2) No. of people in managerial positions has been aggregated based on each leader’s position grade
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Average wage of employees”
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Classification Unit
Total
KRW 1
Average payroll of employees? Male
NEIRCE Py Py million
Female
Ratio of male to female employee payroll Company-wide %

2020
65
83
46

554

2021
50
57
43
754

2022
66
78
54

69.2

1) Average payroll decreased as merit-based pay decreased during COVID-19 situation and some members’ departure
in 2020 and 2021

2) Average pay of active employees as of December 31 each year

Hiring and Retention

Classification

Hiring

Turnovers

Retention”

Unit
Total of newly hired employees
New hires fresh out of school persons
New hires with work experience
No. of employees who left company
Voluntary turnover? persons
Voluntary turnover rate? %
Average retention period
Average retention of male employees Years

Average retention of female employees

2020
74
42
32

101
75
214
41
47
36

2021
129
70
59
94
74
19.5
42
49
34

2022
151
27
124
m
103
24.8
39
47
31

1) Average retention period of active employees as of December 31 each year

2) Voluntary turnover refers to former employees leaving the company for another job, starting up a business, or other

personal reasons other than full-age retirement, dismissal, recommended resignation

3) Voluntary turnover rate = (No. of voluntary turnover / total employees) x 100

Labor-Management Council

YC Entertainment adopts a horizontal corporate culture, ensuring open and free communication.

To that end, YC periodically holds meetings of its labor-management council consisting of six members
(equal numbers of labor and management). YG Entertainment will continue its efforts to promote
communication between its labor and management, protect its employees, and resolve disputes.

Implementation of Labor-Management Council Decisions

Classification Unit 2020 2021 2022
Employees covered by council decisions % 100 100 100
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Developing human resources

YG Entertainment has five core talent vision that serve as the foundation of the brand’s direction,
allowing employees to determine their own growth goals. In 2022, YC launched training programs
tailored to the characteristics of each position, such as job-specific trainings to help individuals
contribute to improving their work capabilities. In order to create an environment where employees
can adapt and learn anytime, anywhere and grow as global talents, YG provides new employee
induction (onboarding) & in-depth training, individual job competency enhancement, leadership/ethics
training, targeted training for employees/executives by class/position, core-competency training,
self-development (hobbies, foreign language) training, external education support, insight activity
programs, statutory mandatory curriculum, etc. YG works to help employees gain knowledge and
insights in various fields from internal and external experts.

YG Entertainment Vision for Talent

Who knows the value of ‘together’
and communicate

\Who take responsibility for what they do

and strive to do best in every moment 3

) Who has clear values and vision
Partnership

2 4
Passion Vision

Creative thinker who
practices with flexible,
open-mindedness

Who has expertise, actively
pursue change and growth
for self-development

Vision for

1

5
Talen
Creative alent

Professional

YG ENTERTAINMENT | 2023 Sustainability Report

Training/ Educational Programs for Employees

Classification

Induction programs
On-boarding

In-depth education for
newly hired employees

Individual jobs or duties

Common capabilities

Job category or skills

/Common

Targeted education

Essential

Self-development

External

Programs

-Welcome lounge
- Onboarding education: Company history, Work tools, AGR
- Compliance education: Anti-Bribery, Embezzlement,

and Anti-Graft Laws

- Tour on YG Entertainment’s Brand & Welfare

- Training for Management Support & Business Departments
- Job-specific trainings

- Leadership & ethics education

- By target
By job
- By specific period

- Preventing sexual harassment at work;

- Protecting personal information;

- Safety & health education

- Protecting the rights of persons with disabilities.
- Education on retirement pensions, etc.

- Duties
- Lifestyle (hobby)
- Languages

-Insight activities
- Outside education
- Graduate schools, etc.

Status of Training/ Education by Employees

Classification Unit 2020 2021 2022

Training/ education hours per person Hours 2757 30.34 37.33

Training/ education cost per person KRW 1,000 303 326 363
50
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Making Everyone a Professional

‘YG EDU-FI CLASS’

YG Entertainment actively supports the growth of its employees through their voluntary |n5ight Sessions ([_',uest Iecturers)
participation by providing a platform for various educational experiences through 'YG Edu-Fi
CLASS' 'YG Edu-Fi CLASS' consists of ‘Insight Sessions, which are lectures by professional
guest lecturers, and ‘Share Sessions, where in-house lecturers pass on their job know-how
and specialized hobbies. In addition, YG actively supports all aspects of lecture preparation,
such as creating lecture preparation manuals, encouraging participation, and creating a lecture Share Sessions(ln—house instructors)
environment, in order to maintain the quality of internal lectures and the growth of individual
lecturers.

Sessiaons for enhancing the insight of YG Entertainment employees by providing lectures
from highly recognized internal and guest lecturers (i.e. entertainers, creators, TV show hosts,
doctors, professors, etc.)

Sessions provided directly by fellow employees as in-house instructors for the purpose of
sharing knowledge without any restrictions on the topic which range form work related, skills,
hobbies etc.

1. Courses for sharing tips and know-how they acquired with unigue interest in certain areas
other than their work (i.e. beauty, diet, fashion, sports, overseas travel, music, etc.)

2. Courses on introduction on work related knowledge to the newcomers
(i.e. 0.A, photography, video, AGR, IT, etc.)

Edu~Fi 2" session, AS Edu-Fi 3 session. C0|0|E
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Welfare system

YG Entertainment implements various welfare programs for the welfare of its employees.

By operating various support systems for leisure, health, and more, as well as programs for families
and children, we are contributing not only to the morale of our employees but also to enhancing
corporate competitiveness.

Welfare and Benefits

Classification Detail contents

" - Flexible work-hour system
Work conditions : . )
- Company cafeteria (free lunch & dinner meals) and fitness center

- Expenses supported for physical examination once every two years
Personal & - Entire expenses paid for psychological counseling service up to 8 times a year
public health - Expenses supported for subscribing to injury & life insurance

- Disaster/ accident compensation

- Scholarship system (employees & their children)

- Allowances paid for congratulatory & bereavement occasions
- Funeral support service

- Commendation of long-standing tenure

- Holiday allowances

- Spouse maternity leave supported

- Childcare service supported

- Monthly house rent & security deposit funds supported

- Communication expenses supported

Livelihood &
financial assistance

- Up to KRW 1.3 million a year paid for personal self-development
- Expenses supported for book purchases
- Expenses supported for foreign language learning

Self-development

- Affiliate Support
-YG Member Affiliate Benefits
- ‘Gathering Day’ support for those who joined the company at the same period

Others

Cost of welfare and benefits

Classification Unit 2019 2020 2021 2022
Welfare and benefit expenses KRW 1 million 7214 6,814 6,188 8,057
Ratio of welfare and benefits % 584 267 192 506

expenses to sales

Flexible work hour system

YG Entertainment operates a flexible work system that allows employees to choose their work hours
to maximize their creativity and innovation. YG Entertainment’s flexible work system is operated in the
form of staggered commute system, flexible work system, compensatory leave system, and off-site
deemed working hours system.

Psychological counseling program for trainees and artists

YG Entertainment operates psychological counseling programs for trainees and artists who have
started their career prematurely when they should be socially protected to reduce anxiety and

stress. The psychological counseling programs consist of diverse counseling programs which have

been verified scientifically, including Minnesota Multiphasic Personality Inventory (MMPI), Junior
Temperament and Character Inventory (JTCI), and Sentence Completion Test (SCT). Based on the
results, experts pay a visit to those concerned to provide interpretation and counseling to their parents.

Family care system

A family care system is operated to support the work-life balance of employees and to mitigate the
burden of childbirth and childcare. To comply with the Labor Standards Act, up to 90-day paid leave is
given for childbirth, and work hours are shortened during pregnancy and child-raising periods. Moreover,
the company actively urges all employees to use childcare leave for work-life balance.

Childcare Leave Used

Classification Unit 2020 2021 2022
Male persons 0 1 1
Persons who used
Female persons 2 1 6
Persons returned Male persons 0 0 1
after leave Female persons 6 0 1
Rate of persons Male % 0 0 100
returned Female % 100 0 100
Returnees who have Male sersons 0 0 0
)
worked for over 1year’ EEIale 0 4 0
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1) Those who have worked for over a year after returning from childcare leave in the relevant year.
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Health & Safety

Health & safety management

Objectives of health & safety management

Tasks for Promoting Health & Safety Management

Safe workplace is provided to all members of YG and its partner

YG Entertainment established its safety and health goals in January 2022 to create a work environment
where employees’ safety is prioritized. Furthermore, it established a body for safety and health
management that consists of a safety and health administrator, safety manager, and health manager,
and adopted its safety and health management regulations following a resolution by both the labor
group and management. In March 2022, the company declared its safety and health management
policy to promote a sustainable safety and health basis by actively performing its duties, including
actions to prevent safety accidents, develop measures to prevent recurrence, and institute statutory
compliance provisions under the Occupational Safety and Health Act.

Core Health & Safety Strategies Health & Safety Management Policy

1. Lead by example and encouragement
of employees’ participation

v
7S Brermnment
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2. Checking and improvement of
harmful risk factor
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4. Intensive management of outdated
facilities & construction work risks

5. Enhancing capabilities for
managing disaster & safety

YGRUE{HQIHE HEOIAL F2UY, FHZ

[A Shortcut to YG Entertainment Safety & Health
Management Policy
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- Statutory safety inspection, seasonal
safety inspection, & inconsistencies
corrected immediately.

- Enhancing and maintaining performance
of outdated facilities and reinforcing

- Forming awareness of individual . 5
management of construction work risks

duties when an occupational
disaster arises (missions assigned).

- Developing situational crisis

Listening to employees’
opinions on safety & health.

- Listening to opinions on safety

response manual and training Facility & health at business sites.
safety
Disaster Listening
safety to feedbacks

- Safety responsible
management placing safety
as top-priority.

- Improve execution of
workplace hazard and risk
identification routines

- Vendor risk assessment
support and rotation

- Establish, implement, review,
and budget for mitigation and

inspection. improvement measures
Promotion
Safety & Tasks Risk
leadership assessment

Safety and Health Council

YG Entertainment holds monthly periodic meetings of its safety and health council consisting of its
internal personnel, including safety management representatives, health manager, and safety and
health manager and external personnel who perform contract services for management of facilities,
environment, safety, and equipment. The Safety and Health Council shares information concerning
safety and health-related issues arising on occasion, and prepares itself ready for potential problems.
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Occupational health and safety committee

YG Entertainment discusses matters related to safety and health through Occupation Safety and
Health Committee under its safety and health management organization. It also strives to prevent
accidents/ incidents by implementing diverse policies and programs. The committee consisting of

10 members (including labor representatives) holds meeting periodically each guarter to review and
resolve matters related to safety and health of its business sites. The result of the Occupational Safety
and Health Committee meetings are transparently disclosed on YG's digital bulletin boards based on
Article 39 of the Enforcement Decree of the Occupational Safety and Health Act.

Inspection of safety environment and safety accident
prevention

YC Entertainment proactively inspects and prioritizes a safety-oriented work environment. In May
2022, it completed the risk assessment of the facilities at its new office building in accordance with
Article 4 of the Enforcement Decree of the Serious Accidents Punishment Act and Article 36 of the
Occupational Safety and Health Act. A third-party professional service provider certified by the Ministry
of Labor and Employment assessed the risk. The entire new office building was thoroughly inspected.
YG will provide and ensure a work environment where its employees’ safety is guaranteed by
performing additional risk assessment independently whenever any changes are made to the facilities.

LRI
HILNS SR EY

S

Inspection of parking tower

Inspection of escape stairs

Inspection of cooling tower Rewards for employees with
high scores on Occupational

Health & Safety education
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ISO 45001 Certification

As part of its efforts to systematically respond to occupational disasters while protecting its
employees from them, YG Entertainment has developed its management policies and objectives,
developed organizations, and enacted written descriptions procedures, guidelines and regulations,
and established processes for preventing occupational disasters with thorough health and safety
training/ education and safety inspections in accordance with the conditions stipulated

by International Standards Organization (ISO). As a result, it obtained ISO 45001 (Safety & Health
Management System) in October 2022 for the first time among the local entertainment companies.

- “ YG -
Y/ ENTERTAINMENT
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Health counseling campaign

YG Entertainment conducts periodic health counseling once every month to prevent diseases of its
employees by surveying harmful factors of diseases that may easily arise in terms of the nature of
their job duties. Occupational health physicians visit YG's office building to provide health counseling to
employees, including their blood pressure, blood sugar, and cholesterol levels. Precision health checkup
is recommended to those who are found to have signs of hypertension and hyperlipidemia, and they
are monitored and managed on a continuous basis. From November 2022, the company has launched
an anti-smoking campaign in cooperation with the Seoul Anti-Smoking Support Center to deter anti-

smoking inside YG, and conducted counseling on nine occasions till May 2023.

Health counseling campaign

Education on prevention of occupational diseases

YG Entertainment inspects, prevents and manages health environment in advance. It completed the
survey of hazardous work factors associated with musculoskeletal disorders on June 2, 2022, by hiring
a professionally specialized agency certified by the Ministry of Labor and Environment. YG strives to
create and provide a healthy workplace to prevent occupational diseases among its employees

Manual for safety of concert sites

YC Entertainment has adopted safety management processes to prevent and respond to major
accidents/ incidents within live performance sites. YG has developed response plans for various types
of situations, while also ensuring thorough advance planning to prevent safety accidents at concert
sites. We also provide concert site safety managers with systematic safety training and education.

In addition, it strives to prevent recurrence of similar safety accidents within concert sites by producing
detailed onsite safety manuals and guidelines, including deployment of emergency contact systems,
production of escape routes by types of situations.

Manual for Safety of Concert Sites

Classification Detail contents

- Checkup of performance site safety regulations and consultation on operation plans with the Ministry of Culture,
Sports & Tourism, local municipalities.

- Development of plans for safe operation & management of events.

- Coverage of insurance contracts related to performance, including organizers' liability, fire, injury & other

. applicable insurance contract.
Preparation

- Safety diagnosis of stage structure & electric safety inspections performed.
Considerations

- Checkoff of anti-flame treatment (i.e. wood, cloth, paper products, etc.)
- Operation & safety meetings held (i.e. advance inspection of operational items by part)

- Conclusion and management of service contract with partners (requesting their compliance with Serious Incidents
Punishment Act and the Labor Standards Act)

- Completion of statutory safety training (hosted by Korea Occupational Technology Test Board)

- Permanent preparation and management of emergency escape routes (i.e. prohibiting articles from stacking up
around emergency escape routes)

- Production and transmission of video clips presenting performance site safe guidance (i.e. safety rules,
information on emergency escape routes, etc.)

Development
of response

- Provision of safety training/ education to site operation staff (i.e. education on plans to respond to emergency
situation and prevention of safety accidents, etc.)

by operating education on prevention and management of musculoskeletal disorders more than once plansby - Advance appointment of response persons by type of situation (i.e. emergency situation, audience grievance, etc)
i i - Deployment of emergency contact system with local municipal government, hospitals, police station, fire station,
situation
a week from September 2022. & performance site.
- Preparation of articles for responding to emergency situation, including fire extinguishers, light sticks, speakers, etc.
- Support to insurance settlement when personal injury or property damages are incurred
- Wearing and routine management of staff safety gear (i.e. safety helmet, harness, etc.)
- Safety inspection of stage and audience seats (installed status of special effect equipment & fire extinguishers,
audience passage way, etc.)
- Safety inspection of outdoor booths (i.e. status of sand pouches installed, power cable connection, installation of
Onsite fire extinguishers, etc.)
preparations - Audience safety management
Goperation  (Additional safety management personnel were assigned in the event of risks of fire, stampede, fall accident, etc)

Survey on harmful factors causing musculoskeletal disorders

Training on prevention of musculoskeletal
disorders

- Temporary medical dispensary operated (i.e. emergency rescue personnel, ambulances placed on standby routinely)
- Production and installation of onsite information signboards (i.e. information on safety rules, warning signs, etc.)
- Information concerning site situation was shared as required using walkie-talkies, messenger and email

communication, entry registration system, etc.

YG ENTERTAINMENT | 2023 Sustainability Report
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Response to occupational disasters

YG Entertainment thoroughly investigates the causes of accidents/ incidents that have occurred, and
prepares actions to prevent their recurrence. To reduce damage through prompt action in the event of
a disaster, it has developed type-specific disaster response manuals. Additionally, it offers frequent
training and instruction on rescue techniques to the workforce. By carefully examining risk factors
atits office building as well as those outside of the performance/ concert venue or photographed
content, it also works to prevent occupational injuries or disasters. To that end, it steadily purchases
and supplies qualified protective equipment to performance and shooting sites for preventing or
managing hyperthermia and seasonal diseases, including safety boots and helmets. It also surveys
factors for improvement by dispatching safety managers to the sites for interviewing with the workers

stationed at a site.

Cardio-pulmonary resuscitation &
defibrillation performed

oumen

@

oum

“BRAHURE B I TS 9B KATHR

Cardio-pulmonary resuscitation training performed for employees in collaboration
with Mapo Fire Station

Information on emergency
treatment education
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Tally of Occupational Disasters

Classification Unit 2020 2021 2022
No. of workers applicable persons 350 379 415
Rate of occupational disasters % 0 0 0
Absence rate* % 0 0 0
Lost time injury frequency rate (LTIFR) - 0 0 0
Occupational illness frequency rate (OIFR) - 0 0 0

Workplace with clean air circulation

In February 2022, YG Entertainment installed 30 sets of air handling unit filter featuring enhanced dust
collection efficiency (fine dust filtering performance) to provide a healthy, pleasant workplace to its
employees. The air handling units’ operation has been temporarily halted to improve its performance
since November 2022. YG plans to resume its operation after the improvement work and performance
and safety tests are completed.
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Air handling units installed at YG new office

YG Entertainment’s eco-friendly

building where the filter is installed air handling unit filter
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Local Community Engagement

CSR operation and performance

YC Entertainment has organized a variety of CSR initiatives after realizing that in addition to its business and
financial objectives, it also has a responsibility to contribute to the development of social values. To the end,

YG Entertainment has developed its strategic CSR programs that can create ongoing social values in areas where
its artists, fans, and the public participate under the vision of “With People, With Music." Based on its mid- to
long-term strategy, YG aims to contribute to the community by creating experiential opportunities for people to
enjoy cultural life without restrictions, supporting the healthy growth of children and youth, and coexisting with
marginalized neighbors. YC Entertainment will continue to strive to develop various social contribution activities
customized to the characteristics of the entertainment industry by actively communicating with various members
of society.

Employee participation in volunteer activities

Classification Unit 2020 2021 2022
Per-person service hours Hours 05 0.6 11
No. of service activities by employees Cases 5 4 3
Total service hours Hours 180 237 473
No. of beneficiaries persons 660 750 589
Charitable donations
Classification Unit 2020 2021 2022
Amount of charitable donations KRW 10 mil 1.23 40.8" 514

CSR strategy system

| g7 WITH PEOPLE, WITH MUSIC

Vision®;,

Slogan
: Building a society where no one is left behind

T Community  Cultural Equity UN SDGs
Strategics ; = = i ) o ) )
- - Sharing with Bridging the Environmental, economic
4 N local community culture gap and social integration

with UNSDCs Goals

YG WITH, CSR campaign

“YG WITH" is a CSR campaign of YG Entertainment for a society that values and respects inclusivity. As ‘WITH’
stands for a life of sharing our hearts ‘together’, YG introduced an internal system to encourage employees to
voluntarily participate in sharing activities. "WITH DAY, is a employee volunteer day organized to make volunteer
activities more accessible in everyday life, and in 2022, it established ‘WITH POINT’ system to provide points for
volunteer hours and awards at the end of the year to further motivate employees to participate in sharing activities.
In the mid- to long-term, it plan to continue to implement social contribution activities involving employees more
than twice a year.
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1) Amount of donations increased as Muju YG Foundation was dissolved

Representative CSR activities

Project Yourside

‘Project Yourside' is a CSR campaign that YC Entertainment introduced to bridge the cultural gaps.

Itis event a ‘cultural event’ designed to provide rich cultural experiences to anyone, anywhere. It is designed to
coexist with local communities by hosting pop-up events with YG Entertainment’s music that can be enjoyed in
each region, and providing more people with a variety of things to see and do. The first campaign was held

in December 2022 in Wanju Cultural City Support Center in Wanju, Jeollabuk-do. A variety of programs were offered,
including an exhibition of BLACKPINK's ‘Coachella’ stage costumes and personalized music curation, as well as
dance workshops by dancer crews from YGX and a talk concert by artist SEAN. YG Entertainment will continue to
coexist with local communities and travel across the country to help more people enjoy culture by bridging the
cultural gap between regions.

Project Your Side pop-up exhibition

57



ESG FACTBOOK: OUR RESPONSIBILITY

YG BOPCHA (Meal truck)

YG BOPCHA(Meal truck) is one of YG Entertainment’s representative CSR activities launched since
2015. YC BOPCHA has continuously visited neighbors who need meals and has been to social welfare
organizations and facilities in order to show genuine concern and warmth. YG BOPCHA has been
operated 29 times in total, making 3~5 trips a year. It shared warm meals at various places, including
joint graduation ceremony for out-of-school youth, childcare facilities, welfare centers for the disabled,
and temporary shelters for victims of natural disasters.
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YG BOPCHA in operation YG BOPCHA on Children’s Day

With Day

YC Entertainment regularly organizes volunteer activities to help local communities in need.

In particular, since 2015, YC Entertainment has been participating in a campaign “Raise the
temperature by 1degree” with artist SEAN to provide warmth to the elderly in villages without access
to city gas. In addition, YG regularly hold employee volunteer days, “WITH DAY, to protect abandoned
animals, provide supplies to the energy vulnerables, and support cultural experiences for children in
nursery schoals.

Volunteer activities by YG artists & employees
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Naver Happybean donation

YG Entertainment conducted CSR project where its artists, fans, and the public participate together
through Naver Happybean platform. BLACKPINK's Lisa, actress Lee Sung Kyung, Han Seung Yeon,
and WINNER's Kang Seung Yoon made donations and contributed their talent to support education
at home and abroad, poverty, disability and animal rights.

Artists participating in Happybean donation campaigns
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Le Gala des Piéces Jaunes(Charity event in support of French Hospital Foundation)
In January 2023, BLACKPINK was invited to Le Gala des Pieces Jaunes, an annual charity event in
support of French hospital foundation held at Le Zénith Arena in Paris, France, becoming the first
K-Pop artist to perform at the gala. The concert was aimed at raising funds to improve hospitalization
conditions for children and adolescents.
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BLACKPINK performs for Le Gala des Piéces Jaunes, an annual charity event of a French hospital foundation
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AR DANCE CHALLENGE

In November 2022, AR dance challenge event was held at the "YG WITH' booth during TREASURE's
‘2022 TREASURE TOUR [HELLO] in SEQUL concert. A small amount of energy was produced from

the energy harvesting footpad when the dance challenge participants followed the choreography of
Treasure’s 2nd mini album title track 'HELLO' to the Treasure members who were visible in the AR
technology. In total of KRW 2 million was donated to the Seoul Energy Welfare Citizens Fund based on
the total energy generated by the Dance Challenge and an additional amount donated by

YC Entertainment in a matching grant. The donation was delivered to the energy-vulnerable residents
in January 2023.

AR Dance Challenge

YG Walking Festival

Commemorating its 27th anniversary, YG Entertainment held the online donation campaign “YG
Walking Festival” together with its employees, artists, and global fans from May 1to 14, 2023. Using
the Big Walk application, YG Entertainment employees aimed to take 10 million steps in daily routine
for two weeks, and collected 1,000 “Likes” from the fans on its Instagram posting to practiced

healthy sharing in daily life. The goal of the campaign was successfully achieved thanks to the active
participation from the fans and the company’s employees. The donation was given to the international
aid arganization Oxfam in May 2023. The donation will be put to use in Nepal to help underprivileged
Dalit youth and members of other minority ethnic groups in developing their digital skills.

: YGAE{E|QIHE - AT 3|0} ..

HIZ SaHm TIY ALY 23 My

20234 58 242 () /5 B @ e

Y6 41 277 71

[EETER I
291 78R 81 71R /

P

YG Walking Festival’ donation ceremony
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Business Partners

Win-win growth with business partners

As a member of the local community, YG Entertainment strives to respect the free trade order of

the market economy based on the principle of free competition while fulfilling its responsibility as

a corporate citizen. It also seeks to develop an ecosystem for steady win-win growth with its business
partners by conducting fair transactions based on mutual trust and respect.

Business Partner Code of Conduct

In May 2023, YG Entertainment enacted its Business Partner Code of Conduct as part of its efforts for
win-win growth with its business partners. The related details have been uploaded on its website for
routine disclosure. The Business Partner Code of Conduct consists of four parts (ethical management,
safety and health, respect for human rights, and preservation of environment). The Code presents the
guidelines that should be observed by all YG Entertainment business partners. YG plans to provide
channels for reporting any infringement of human rights, corruption behaviors, etc. that may arise in
business transactions with business partners while enhancing communication with them based on the
Code of Conduct.

1. Ethical management 2. Safety and health

- Compliance with statutes related to - Safe work environment

LI - Preparation against emergency

- Transparent information disclosure, fair trade - Prevention of occupational incidents and

- Protection of intellectual property rights, diseases
confidential information, and personal

information

3. Respect for human rights 4. Environmental protection

- Prohibition of forced labor
- Prohibition of child labor
- Compliance with labor statutes

- Compliance with the UN Climate Change
Acquiring, maintaining, and managing
environment-related licenses and permits

- Management of air-polluting substances

- Humanitarian treatment
u Itarian tr - Management of GHG generated from energy

- Prohibition of discrimination consumption

-Management of wastes and wastewater

[ YC Entertainment’s Business Partner Code of Conduct
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Fair trade policy

In April 2023, YG Entertainment enacted its fair trade policy to contribute to the sound development of
the industry in addition to pursuing win-win growth by carrying out transactions with all its business
partners fairly and transparently. It presented the principle of fair trade for all its employees to adhere
to with the fair trade policy. It also expressed its will to eradicate all unfair comman practices and
transactions.

Objectives of the fair trade policy

Eangae | Purfsrl;:: of ¥ Insp;icjlon Y Con:\f]i[clsnce Y Win-win “ “f‘cktlons tq bet“
principles /| | A A ' | cooperation | | aken against |

‘competition ~ education |

the statutes
,,/ \\\ ,///

~ violations

[A YG Entertainment’s Fair Trade Polic
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Data Protection (Security)

Protection of personal information and information security

YG Entertainment has been working to fulfill its duties and responsibilities stipulated under the
Personal Information Protection Act and other statutes. Not a single case of personal information
breach or incident has taken place in the past four years. As part of a systematic approach to
information security, the company operates a body that supervises its information security and
protection of personal information at the company level. Furthermore, it remains prepared against any
possible leak of personal information by deploying systems for responding to attacks to its IT systems
and cyber attacks using diverse means such as simulated hacking and pilot tests, data leak prevention
system, and security promotion activities. YG Entertainment’s policy for the protection of personal
information is transparently disclosed on its website for stakeholders to access at any time.

[A Shortcut to YG Entertainment’s policy for the protection of personal information

Efforts for the protection of personal information:
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Information on protection of
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ESG FACTBOOK: OUR RESPONSIBILITY

Risk Management

Governance structure

YG Entertainment has operated a risk management system deployed by reflecting the characteristics
of the entertainment industry to respond in a timely manner to risks that may arise in its overall
business through their systematic management. The board of directors supervises the company’s
management of financial and non-financial risks and performs the functions of review of possible
risks, supervision, and palicy development. The ESC Committee carries out the management of
non-financial risks with autharity delegated by the board of directors. The representative director
has been appointed Risk Management Officer to deploy a risk management system that is effective
at the enterprise level. The Risk Management Officer identifies and supervises the management of
non-financial risks and reports the status to the ESC Committee. The risk management organization
proactively prevents risks by monitoring risks periodically. It is equipped with procedures and systems
for responding to any possible risks effectively. In particular, it manages the risks in an integrated
manner while maintaining expertise by organizing separate risk management task forces by type of
issues in addition to the risk management council that is operated routinely.

Governance structure for the management of non-financial risks

Risk management processes

‘ Risk |
|identification/

Risk
monitoring
Risk Management Officer

Risk management
organization (Sustainable
Management Team)

Creation of
opportunities

Risk management council Risk management task force
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Systems for the management of financial
and non-financial risks

YG Entertainment is well-aware that the management of its financial and non-financial risks is an
important duty that it has to fulfill as a corporate citizen macroscopically as it directly affects the
stability and sustainability of its business management and the enhancement of its shareholder value.
Therefore, YG Entertainment maintains a sound financial standing with accurate accounting and
transparent financial reporting with the assistance of accounting and tax experts while complying
with the tax return and accounting standards at home and abroad and proactively preventing risks

by augmenting its internal control system. In addition, it develops budgets and prevents unbudgeted
expenditures through its steady monitoring of the developed budget. It also maintains cash reserves
to be prepared against uncertain financial situations by controlling its liquidity based on its prediction
of cashflow. Moreover, it manages financial risks by reviewing its investment plans while responding to
fluctuations in interest and currency exchange rates by managing financial instruments.

Non-financial risk management

YG Entertainment identifies and manages possible non-financial risks by dividing them into five
categories reflecting the characteristics of the entertainment business, including those related to
reputation, production, compliance, and artists and those related to environment, information security,
ethics, human rights, safety, and disasters. It monitors the identified risks periodically and continues
efforts to convert risks into opportunities when they are detected based on its internal procedures

and systems.

Possible non-financial risks

o7 oo " \ : ‘
N - ~ Risks related to the Arir;'(sst Compliance N - ~
Reputation enwrorllment,llnformatlon risks Production
ek security, ethics, human s

rights, safety, and disasters
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Corporate Governance Structure

With ESG management emerging as a key factor for sustainable growth, ensuring sound governance is essential. Committees within the Board of Directors”

The stakeholders demand a higher standards of governance transparency and expect organizations to create
sustainable value creation. In response, YG Entertainment is committed to responsible management

under the supervision of a professional, diverse, and independent board of directors. It strives to fulfill responsible Chair: Minsuk Yang(inside director), 2 inside directors,
management under the supervision of a board of directors with expertise, diversity, and independence. Toutside director
Investment As a committee that reviews and determines the feasibility

composition Of Boal'd Of Dil’ectOI'S FaviE and fairness of new business investments not related

to music production, which is company’s main business,

Belululiald: the Investment Review Committee discusses internal
YG Entertainment’s board of directors consists of a total of five directors, three inside directors and two outside : ,

) ) o ) ) risk management plans, measures for strengthening the
directors as of May 11, 2023. There are four committees within the Board of Directors Committee, Investment company’s proactive responses to risks and post-facto
Review Committee, Internal Transaction Review Committee, Compensation Committee, and ESC Committee. management.

Classification '.\Iapﬁ Gender o™ of Brief history Activities . . . o

i SEvce Chair: Youngbong Cho(outside director), 2 inside
- Current representative director, Member of Fhe , directors, 1outside director
Bokyung 2021.03- YG Entertainment Co., Ltd Compensation Committee
Female o Member of the Investment Internal . . . .
Hwang 2024.03 - Former head of the management support division, The Insider Trading Review Committee supports the

Review and Insider Trading Transaction

YG Entertainment Co., Ltd. Review Committees

company operations for providing fair trading opportunities

REprésentatNE Ve di Revulew to all its business partners by strengthening its internal
Director - Current representative director, Committee Lof fi ial , irrel its busi
YG Entertainment Co., Ltd. conltrlol of financia trgnsactlons |rrg evant lto its business
Minsuk 2022.03- ) ) Chair of the Investment Board of activities among affiliated companies, major shareholders,
Van Male 202503 Current chairman of the board of directors, Review Committee . d their related .
8 %> VG Entertainment Co., Ltd. and YG Plus Co., Ltd. Directors and their related parties.
- Former representative director of YG Plus
- Current representative director of Chair: Donghyun Kim(outside director), 1inside director,
YC Entertainment Japan KK 2 outside directors
- Current Head of the business division (VP/C0O0), ) .
Internal Sunghee . 2023.03- YG Entertainment Co., Ltd. $/Iegl1berRof the Ins[;dE;G Compen§at|on , , -
director Kim emale ) 56.03 - Former COO, Natural-3 Co., Ltd. rading Review an Committee ThzaT Eompensanon Cgmm|tteg conducyts prellmma‘ry
. Committees deliberations of the limits of directors' remuneration, other
- Former management adviser, YG Plus Co., Ltd. ) . ,
: matters related to the compensation of executive officers
- Former head of the global business development
division, Samsung Moolsan Co., Ltd.
+ Current adviser, Uni-Quest Co., Ltd. Chair of the Compensation Chair: Sunghee Kim(inside director), 1inside director,
Donghyun Male 2023.03- - Former Representative Director, Magnatic Co., Ltd. Committee, Member of the 2 outside directors
Kim 2026.03 . Former vice president cum general manager, ESG Committee
Magnatic Vision, Uni-Quest Co., Ltd. . .
Outside ESG The ESG Committee discusses matters related to
independent - Current Representative Director, EN Cast Co,, Ltd. , ‘ ‘ Committee YG Entertainment’s sustainable growth by wielding positive
director - Former team leader, Stick Investment Co., Ltd. Chair of the Insider Trading effects on society through the enhancement of the
. . Review Committee, , . . .
Youngbong 2022.03- - Former managing director, Korea Investment company's soundness in the Environmental, Social, and
Male member of the Investment

Cho 2025.03 Co, Ltd. Review, Compensation, Governance aspects.

- Former managing director, NHN Investment Co., Ltd. 314 ESG Committees
- Former vice president, EN Cast Co., Ltd.

1) As of May 11, 2023
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Operation of Board of Directors

The board of directors holds its regular meetings on a quarterly base in accordance with the board

regulations. It may hold ad hoc meetings when necessary. The board of directors adopts its resolutions
by the majority vote of the attending directors constituting the majority of the total directors,
except for cases provided otherwise under a statute. However, its regulations stipulate the unanimous

positive vote of the attending directars and the presence of all outstanding directors at the meeting

Board meetings held in 2022

C>

for financial transactions among affiliated companies not related to business activities, major

shareholders, and their related persons.
In addition, the board regulations clearly provide that the auditor should be allowed to attend the
board meetings to report any directors’ violation of statutes and Articles of Incorporation for the

purpose of enhancing the independence and rationality of the board.

Turn  Dates held
1 2022.02.04
2 2022.02.23
3 2022.03.28
4 2022.0413
5 2022.0511
6 2022.07.01
7 2022.08M
8 20221110
9 20221214

Agenda

1. Investment in another corporation

2. Extension of collateral (deposit) provision for loan to an
affiliated company

1. Approval of 2021 financial closing

N

. Decision on cash dividends

w

. Resolution to convene the 24th Regular General
Shareholders Meeting

. Lending of funds

. Change of chairperson and members of the board’s
subordinate committees

N

. Collateral (deposit) for (to) subsidiary companies

. Approval of the 2022 first-quarter financial closing
Increase of equity investment in YG Asia (YG Beijing)

N

. Insertion of provisions on joint representatives and
appointment of joint representatives

N

. Acquisition of equity stocks from subsidiary companies

. Approval of 2022 first-half financial closing

N

Replacement of members of committees subordinate
to the board of directors

w

. Participation in paid-in capital increase of Studio Flex

. Approval of 2022 third-quarter financial closing

Organization of ESG Committee under the board of
directors

~

& ow

. Partial cancellation of stock option already granted

1. Setup of base date for determining the rights of shareholders

Amendment to the ESC Committee operation regulations

Approved

1. Approved
. Approved

N

-

Approved
Approved
. Approved

W

-

. Approved

-

Approved
. Approved

N

Approved
. Approved

N

N

Approved
. Approved

N

Approved
Approved
. Approved

W

Approved
Approved
Approved
Approved

HwnN 2

1. Approved

Minsuk Yang
(Attendance rate:
100%)

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Consent by internal director Name in full

Bokyung Hwang
(Attendance rate:
100%)

RO SEAN KIM
(Attendance rate:
100%)

Voted for or against

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Absent

Agreed to

Agreed to

Agreed to

Agreed to

Jonghyeon Gah
(Attendance rate:
100%)

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Not applicable
(resigned)

Consent by external director Name in full

Youngbong Cho
(Attendance rate:
100%)

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Yongjun Hong
(Attendance rate:
100%)

Voted for or against

Not applicable
(before appointment
as director)

Not applicable
(before appointment
as director)

Agreed to

Absent

Agreed to

Agreed to

Agreed to

Agreed to

Agreed to

Tang Xiaoming
(Attendance
rate: -)

Absent

Absent

Not applicable
(service term
lapsed)
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ESG Management Organization

YG Entertainment operates the ESG Committee under its board of directors based on a board resolution
adopted in November 2022. The ESG Committee is composed of one inside director and two outside
directors, and is responsible for decision-making on overall ESG issues such as environment and

society, and oversees matters related to non-financial risks. The ESG Council, consisting of working-
level practitioners from each divisions, including business, production, and management support,
works with the ESGC Team to establish an overall strategy for ESC management, and the ESC Team
supports the establishment and execution of major initiatives by division considering the characteristics
of the entertainment industry.In addition, YG Entertainment has established a working council to
implement environmental management, performs tasks related to environmental management such
as establishing environmental management policies, proceeding with 1SO 14001 certification,

and implementing carbon neutrality, and reports to the ESC Committee.

ESG Management

Organization ESG Committee activities

— Classification Datle Gl Agenda items AT
ya time or not
Board of Designation of officer
Directors resolution responsible for non-financial Approved
/ 2023, risk management
7 L3 Approval of compliance control
resolution guidelines and appointment of Approved
compliance officer
ESG
Committee ) Publishing of sustainable
resolution Approved
management report
resolution Approval of materiality Approved
assessment results
. Enactment or amendment of
G olicies and regulations Approved
2023. P g
bl Certificate acquisition report-
IS0 37301 (Compliance) and
report -

ISO 37001 (Anti-corruption)
management system

By-area ESG

working-level

consultative
body

2023 YG Walking Festival
report commemorating anniversary -
and report of donation paid

Diversity and expertise of Board of Directors

YG Entertainment will strive to establish a sound governance structure equipped with diversity and
expertise so that its board of directors will not represent specific stakeholders only. YG Entertainment’s
board of directors cansisting of experts in management, IP business, investment, media,

and entertainment conducts faithful review of agenda items referred to the board and performs
monitoring of executive functions of the management based on extensive working experiences.

A separate team consisting of members with experiences of two or more years on average is operated
to assist the outside directors in the performance of their duties. Active education is provided to
outside directors as required to enhance their expertise.

Status of the board of directors

Classification Unit 2020 2021 2022 2023"
total persons 9 6 5 5

Internal

directors persons 6 4 3 3
By type

Outside

directors persons 3 2 2 2

Male persons 8 5 4 3
Gender Female persons 1 1 1 2

Ratio of female

) % 11 16.6 20 40
directors

YG ENTERTAINMENT | 2023 Sustainability Report

1) As of May 11, 2023
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Remuneration of Directors

The remuneration of directors is determined based on their comprehensive expertise within the limits
approved by the general sharehaolders meeting. The remuneration of internal directors consists of base

Key audit activities in 2022

C>
11
v

Turns Dates held Agenda Attendance
pay items determined based on the value of their duties and capabilities. Stock options are additionally
granted to them as approved by the general shareholders meeting to enhance their responsible 1. Investment in other entities
management for the enhancement of shareholder value on a long-term basis. 1 2022.0204 2. Extension of collateral (deposit) provision for loan to Attending
No additional remuneration other than base pay is paid to the outside directors. YG strives to enhance an affiliated company
ly disclosing in i i h ils of individual
rnanagern?nt tralnslparency by separately dI?SC' osing in its business report the details of individua 1. Approval of 2021 financial closing
remuneration paid in excess of KRW 500 million. 2. Decision on cash dividends
2 2022.02.23 ) ) Attending
Directors’ remuneration in 20227 (Unit: KRW 1 million) 3. Resolution to convene the 24th Regular General
Shareholders Meeting
Classification Number of persons  Total remuneration ~ Average per person ~ Remarks
Registered directors 3 2022.03.28 1. Lending of funds Attending
(exclusive of outside 3 1,702 567 -
directors and auditors) 1. Change of chairs and members of the board’s
Outeide di 4 2022.0413 subordinate committees Attending
utside directors . . .
Eate e aiog) 2 43 22 - 2. Collateral (deposit) for (to) subsidiary companies
Auditor 1 36 36 - 1. Approval of 2022 first-quarter financial closing )
5 2022.051m 5 f equity ; £in YG Asia (VG Beijing) Attending
1) The number of persons as of 2022.12.31. - [nerease ot equity mvestment in > eying
1. Insertion of provisions on and appointment of joint
Auditor independence 6 20220701 representatives Attending
2. Acquisition of equity stocks from subsidiary companies
YG Entertainment’s articles of incorporation stipulate the following to ensure the auditor’s access
to management information: The auditor may request the convocation of an extraordinary general 1. Approval of 2022 first-half financial closing
shareholders meeting by submitting to the board of directors a document indicating the purposes of 7 2022.0811 2, Ejefgaecsgegz?;meecrtﬂobifs of committees subordinate Attending
and reasons for the meeting’s convocation. In such case, the auditor may investigate the operations ' rector
- e ) . 3. Participation in paid-in capital increase of Studio Flex
and assets of a subsidiary company if it fails to report without delay or in case of a need to check the
details reported. 1. Approval of 2022 third-quarter financial closing
Auditor status of 2023 2. Establishment of the ESC Committee under the board
8 20221110 of directors Attending
- Current Advisor (part-time) to Hyosung Co., Ltd. 3. Amendment to the ESG Committee operation regulations
) - Former vice president, Korea Citi Bank . i i i
Ful-time  Jungsik 202303 . > pres 4. Partial cancellation of stock option already granted
. Male (business financing)
auditor Oh ~2026.03 ) ) )
- Former Representative Director, KB Capital Co., Ltd. . 50221214 1. Setup of reference date for determining the rights of Attendin
- Former full-time auditor, Woori Bank Co., Ltd. o shareholders g
1) Auditor Hosung Bae resigned on March 24, 2023 as his term expired and auditor Jeongsik Oh was newly appointed.
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Rights of shareholders

On August 13, 2015, the YG Entertainment board of directors adopted the electronic voting system
pursuant to Article 368-4 (Exercise of Voting Rights by Electronic Means) of the Commercial Act to
enhance the convenience of shareholders in exercising their voting rights. The electronic voting system
was enforced from the 18th regular general shareholders meeting held on March 25, 2016. In addition,
the company strives to provide the shareholders with sufficient information concerning general
shareholders meetings by indicating their venue and agenda items on its written notice disclosing the
board of directors’ resolution on the convocation of general shareholders meetings.

Shareholder rights policy

YG Entertainment determines its dividends inclusively considering its performance,
dividend yield, and dividend payout ratio mainly for enhancing its shareholder value and
enterprise value within its profit available for dividend computed based on the Commercial
Act. To increase shareholders’ value, the company has determined its dividend scale
concerning its profit amount, securing investment resources for future growth and
maintaining sound financial structure. It plans to maintain a dividend level that can satisfy
the internal requirements for improvement of its financial structure and shareholders’
demand for dividend.

YG ENTERTAINMENT | 2023 Sustainability Report

Key dividend indicators

11
v

Classification Classes 25thterm  24thterm  23rdterm  22nd term 21stterm  20th term

of shares (2022) (2021) (2020) (2019) (2018) (2017)
Par value per share (KRW) 500 500 500 500 500 500
(Consolidated) net profit
(KRW 1 million)? 33,692 6,658 9417 21,534 17,800 11,910
(Separate) net profit
(KRW 1 million) 29,058 23,996 15,648 13,384 15,229 19,224
(Consolidated) net profit per share
(KRW) 1,824 380 724 547 1,410 996
Total cash dividend amount
(KRW 1 million) 4,628 4,575 - - 2,910 2,910
Total dividend to shareholders ) ) ) . i i
(KRW 1 million)
(Consollda.ted) cash dividend 1374 - i ) 182 aa
payout ratio (%)
Cash dividend Ordinary shares 0.55 046 - - 0.3 05
vield (%) Preferred shares - - - - - -
Stock dividend Ordinary shares - - - - - -
vield (%) Preferred shares - - - - - -
Cashdividend  QOrdinary shares 250 250 - - 150 150
per share
(KRW) Preferred shares - R B - 150 150
Stock dividend  Qrdinary shares - - - - _ _
per share
(shares) Preferred shares - - - - - -

1) (Consolidated) net profit means the portion of the consolidated net profit belonging to the equity shares owned
by the controlling shareholder.
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APPENDIX <

Performance Data : Financial Performance

Consolidated Financial Statement Highlight Stand-Alone Financial Highlights

Classification Unit 2020 2021 2022 Classification Unit 2020 2021 2022
Current assets KRW 1 mil 239,305 239,934 31,017 Current assets KRW 1 mil 129,215 126,376 188,252
Cash & cash equivalents KRW 1 mil 51,846 44,210 80,205 Cash & cash equivalents KRW 1 mil 6,324 13180 59634
Short-term financial assets KRW 1 mil 104,947 12,922 108,876
T Short-term financial assets KRW 1 mil 87,632 69,696 56,279
Trade receivables KRW 1 mil 20,526 37619 60,949 B —
. . . Trade receivables KRW 1 mil 12,877 20,935 36,750
Acct. receivables - agency service KRW 1 mil 645 5156 11,992
Other current financial assets KRW 1 mil 4,401 5,672 5,950 Other current financial assets KRW 1 mil 5636 6334 6173
Advance payments KRW 1 mil 10,644 10,31 4,695 Advance payments KRW 1 mil 510 1492 538
Inventory assets KRW 1 mil 33,312 11,298 16,204 Inventory assets KRW 1 mil 5,363 5,21 9192
Other current assets KRW 1 mil 12,984 12,746 22144
B — Other current assets KRW 1 mil 10,812 9,529 19,686
Non-current assets KRW 1 mil 297466 377549 347108 ]
Non-current assets KRW 1 mil 270,444 305,590 313,169
Long-term financial assets KRW 1 mil 42,629 88,292 79,743
Other fixed financial assets KRW 1 mil 17582 9,590 1,036 e KRW T mil 16,176 36,627 Pl
Equity investment in affiliated companies KRW 1 mil 17141 31,097 47452 Other fixed financial assets KRW 1 mil 13,227 4,754 12,189
Investment real properties KRW 1 mil - - 8703 Equity investment in affiliates KRW 1 mil 76,100 90,511 97,642
Tangible assets KRW 1 mil 164,875 192,958 180,272 .
] Investment-purpose real assets KRW 1 mil - - 8,703
Intangible assets KRW 1 mil 46,979 44,469 10,854
. Tangible assets KRW 1 mil 158,658 161,748 153,322
Other non-current assets KRW 1 mil 107 49 = I ——
Deferred corporate tax assets KRW 1 mil 8152 11,093 9,048 Lol lllz it KRW T mil 2,639 3470 =17
Assets planned for sale KRW 1 mil 6,047 4,000 54,748 Deferred corporate tax assets KRW 1 mil 3,645 8480 5,581
Assets total KRW 1 mil 542,818 621484 712,873 Assets total KRW 1 mil 399,659 431967 501,421
Current liabilities KRW 1 mil 98,806 100,109 143,804 e )
. Current liabilities KRW 1 mil 45,312 51173 90,290
Non-current liabilities KRW 1 mil 16,379 33,958 23,544 .
T Non-current liabilities KRW 1 mil 1,395 1,967 2,147
Liabilities for assets held for sale KRW 1 mil 5,081 4,654 19,236 .
Liabilities total KRW 1 mil 120,266 138,720 186,584 Liabilities total KRW Tl 46707 23140 32437
Total capital KRW 1 mil 422,552 482,763 526,288 Total capital KRW 1 mil 352,952 378,827 408,984
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Performance Data : ESG Performance

Environment: Consumption Data

GHG emissions

Classification Unit 2020 2021 2022
Total GHG emissions (Scopes 1& 2) tC0.eq 1,675 2,352 2,280
Direct GHG emissions (Scope 1) tC0,eq 684 993 879
Indirect GHG emissions (Scope 2) tC0,eq 991 1,359 1,400
meofGenisins  0ml L ome om o
Sales (Consolidated) KRW 100 mil 2,186 3,216 3,912

Energy consumption

Classification Unit 2020 2021 2022
Natural gas T) 3.02 8.38 6.25
Fossil fuels T 766 818 81
Electricity T) 21.25 29.21 30.06
Steam energy T) 0.00 0.01 0.02
Total energy consumption T) 31.92 45.78 4444
?oenvlfnﬁﬂﬁv(ﬁﬂ? e T) - - 0.82(1.85)
Intensity of energy consumed n . 0.015 0.014 0.0M
KRW 100 mil
Sales (Consolidated) KRW 100 mil 2,186 3,216 197
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Utility water consumption”
Classification

Utility water consumed

Waste generation for disposal”

Classification
General waste
Other waste
Food waste

Total waste generated

Unit

Tons

Unit

Tons

Tons

Tons

Tons

2020

2020

2021

2021

C>

11
A

2022

10,250

2022

32.06

717

21.81

61.04
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Performance Data : ESG Performance

Social: Personnel data

Number of employees”

APPENDIX <

Average wage of employees?

C>

Classification Unit 2020 2021 2022 Classification Unit 2020 2021 2022
Total persons 350 379 415 Total KRW 1 mil 65 50 66
SR Male persons 165 168 183 Average payroll of employees? Male KRW 1 mil 83 57 78
Female persons 185 2n 232 Fernale KRW 1 mil 46 3 4
Aged below 30 persons 129 167 7
B Aced 30 g 5 203 3 3) Employees’ average salary rate decreased as their merit-based pay decreased, and some employees left the company
v age ged30105 persons 14 Y during COVID-19 in 2020 and 2021
Over aged 50 persons 7 9 7 4) Average pay of active employees as of December 31 each year
Sub-totals persons 61 60 57 .
Status of hiring & extended tenure
Male persons 41 34 35
Managers? Fermale persons 20 26 22 Classification Unit 2020 2021 2022
Ratio of male employees % 67 57 61 Total of newly hired employees persons 74 129 151
Ratio of female employees % 33 43 39 Hiring New hires fresh out of school persons 42 70 27
USA persons 7 b 4 New hires with work experience persons 32 59 124
Canada persons 2 2 L No. of former employees who resigned persons 101 94 17
Nationality Japan persons 1 1 1
Turnovers Voluntary turnover® persons 75 74 103
China persons 1 1 1
Voluntary turnover rate” % 214 19.5 24.8
New Zealand persons 0 1 0
Foreign national No. of foreign national employees persons n n 7 Average retention period persons 41 42 >
employees Ratio of foreign national employees % 31 29 17 Retention® Average retention of male employees persons 47 49 47
. Managers persons 1 0 0 Average retention of female employees persons 3.6 34 31
Physically No. of physically
handicapped handicapped employees DepaLtment persons 0 2 1 5) Average retention period of active employees as of December 310n each year
employees members 6) Voluntary turnover refers to former employees leaving the company for another job, starting up a business
Ratio of physically handicapped employees % 0.28 0.52 0.24 or other personal reasons other than full-age retirement, dismissal, recommended resignation, etc
Sub-totals persons 331 362 394 7) Voluntary turnover rate = (No. of voluntary turnover / total employees) x 100
Regul t
esular permanen Male persons 158 64 176 L .
employees Status of employee training/ education
Type of Female persons 173 198 218
employment Sub-totals persons 19 17 2 Classification Unit 2020 2021 2022
Temporary or irregular Male persons 7 4 7 Related hours per person hours 2757 3034 3733
type employees
Female persons 12 13 14 Related cost per person KRW 1,000 303 326 363
1) As of December 31 on yearly basis. Please refer to “Status of Employees, etc.” under “VIII. Information on officers &
employees” of the Business Report for the further details of the company’s employees
2) No. of people in managerial positions has been aggregated based on each leader’s position grade
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Performance Data : ESG Performance

Cost of welfare benefits

APPENDIX

Status of volunteer service by employees

C>

11
A

Classification Unit 2019 2020 2021 2022 Classification Unit 2020 2021 2022
Welfare benefit expenses KRW 1 mil 7214 6,814 6,188 8,057 Service hours per person Hours 0.5 0.6 11
) ) No. of social contribution activities by employees Cases 5 4 3
Ratio of welfare benefits % 584 267 192 506
expenses to sales Total service hours Hours 180 237 473
No. of beneficiaries persons 660 750 589
Use of parental leave
Classification Unit 2020 2021 2022 Charitable donation
Male persons 0 1 1 Classification Unit 2020 2021 2022
No. of persons availing it Amount of charitable donations KRW 10 mil 1.23 40.87 514
Female persons 2 1 6
2) Amount of donation to the foundation increased as Muju YG Foundation was dissolved
No. of persons reinstated Male persons 0 0 L . .
Status of information leaks
after leave
Female persons 6 0 1
Classification Unit 2020 2021 2022
Male % 0 0 100
Rate of reinstatement Total No. of information breach cases Cases 0 0 0
F | % 100 0 100
emaie ° Total No. of breaches of customer-related
. . Cases 0 0 0
) Male 0 0 0 information cases
No. of persons on the job persons
) Fi id for violati |
for over a year after return’ Fornale g 4 0 . ines palq or violating statutes related to KRW 1,000 0 0 0
information breaches
1) Those who have worked over a year after return from parental leave in the relevant year
No. of human rights violation cases reported and handled
Rate of occupational disasters
Classification Unit 2020 2021 2022
Classification Unit 2020 2021 2022 . .
No. of reported cases concerning human rights Cases 0 0 1
No- ofiworkers applicable persons 350 379 ak No. of treated cases concerning human rights Cases 0 0 1
Rate of occupational disasters % 0 0 0
Violations of laws on human rights
Absence rate* % 0 0 0
Classification Unit 2020 2021 2022
Lost time injury frequency rate
(LTIFR) B 0 0 0 No. of violations Cases 0 0 0
. Violations of [aws Administrative fines KRW 1,000 0 0 0
Occupational illness frequency on human rights
- 0 0 0 )
rate (OIFR) Penalties KRW 1,000 0 0 0
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GRI Standards 2021

APPENDIX

GRI Standard 2021 Remarks

Description

GRI 1: Foundation 2021 CRIT

GRI-based industry standards

YG Entertainment reports its data from January 1to December 31, 2022 based on GRI Standards 2021. This is the first Sustainability Report by YG Entertainment

with information on key activities and performances including some information prior to 2022 or for the first half of 2023.

CRI1: Foundation 2021

The industry-based standards are not available to for the industry where YG Entertainment belongs as it has not yet been published.

GRI Standard 2021
General Disclosure Items

2-2

2-3

2-4

2-5

2-6

2-7

2-8

2-9

2-10
2-1

2-12
2-13
2-14
2-15
2-16
2-17
2-18
2-19
2-20
2-21
2-22
2-23
2-24
2-25
2-26
2-27
2-28
2-29
2-30

GRI 2: General Disclosure Items 2021

Indicators

Detail information of the organization

Corporations included in the sustainability report of the organization
Report period, frequency and contact info. for inquiries
Re-description of information

Third-party (independent) assurance

Activities, value chain, and other business relations

Employees

Laborers who are not employed full-time

Corporate governance and organizational structure

Appointment and election of the BOD as top decision-making body
Chairperson of the BOD as top decision-making body

Roles of the BOD as top decision-making body for impact mitigation
Delegation of responsibilities for impact mitigation

Roles of the BOD as top decision-making body for sustainability reporting

Conflicts of interest

Communication on material issues

Comprehensive knowledge of the BOD as top decision-making body
Assessment of results by the BOD as top decision-making body
Compensation policies

Procedure for determining compensation

Rate of total annual compensation

Statement on sustainable growth strategies

Policy commitment

Inherent policy commitment

Processes for improving negative impacts

Concerns raised and advisory channels/ apparatus

Compliance with law and regulations

Membership and affiliations

Access to participation by stakeholders related to the organization
Collective agreement

Report page

10
2,10
2
77-79
10, 13-17, 60
49
49
63-66
63-66
63
64-65
64-65
26-27,65
63-64
64-65
65
66
66, Business Report
66, Business Report
Business Report
4-7
35, 37,53, 60, 61
35, 37,53, 60, 61
37-41, 62
38
35, 61,72
67
49

1) Non-applicable as it is the first report
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GRI Standard 2021 indicators Report page
Material Topics
. 3-1 Procedures to determine material issues 26
GRI3: Material Issues 2021 . o
3-2 List of material issues 27
Upgraded Ethical Management Compliance Structure
GRI3: Material Issues 2021 3-3 Management of material issues 36-38
In April 2023, YG Entertainment
acquired the integrated certification of
IS0 37301 (Compliance) and 1SO 37001
205-1 Assessment of corruption risks at business sites (Anti-corruption) m‘anageme‘nt systems.
. . It plans to upgrade its compliance and
GRI 205: Anti-Corruption (2016) anti-corruption management systems
to periodically assess corruption risks
at its business sites.
205-2 Procedures for communication and training as to anti-corruption policies 37-41
205-3 Confirmed corruption cases and countermeasures for them 37-41
GRI 206: Anti-Competitive Behavior (2016) 206-1 Legal proceedings against anti-competitive, collusive, and monopolistic conduct/ behavior 40
Reduced GHG Emissions and Improved Energy Efficiency
GRI3. Material Issues 2021 3-3 Management of material issues 28-31,43
3021 Energy consumed within the organization 43
In June 2023, YG Entertainment
developed its 2040 carbon neutrality
302-2 Energy consumed outside the organization roadmap. It plans to compute alnd
. manage energy consumed outside
GRI 302: Energy Consumption (2016) the organization on the mid- and
long-term basis.
302-3 Energy intensity 70
302-4 Energy consumption 43
302-5 Reduction of energy amount expended by products and services 43,70
305-1 Direct GHG emissions (Scope 1) 43
305-2 Indirect GHG emissions (Scope 2) 43
In June 2023, YG Entertainment
developed its 2040 carbon neutrality
305-3 Other indirect GHG emissions (Scope 3) roadmap.‘lt plans to enhan[.e IT[S
e computation of Scope 3 emissions
GRI 305: GHG Emissions (2016) to achieve carbon neutrality on the
mid- and long-term basis.
305-4 Intensity of GHG emissions 70
305-5 Reduction of GHG emissions 43
305-6 Emissions of ozone-depleting substances (ODS) Non-applicable
305-7 NOx, SOx and other major substances emitted into air Non-applicable
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GRI Standards 2021

APPENDIX

GRI Standard 2021

Enhanced Diversity and Inclusivity

Contents of indicators

Report page

GRI3: Material Issues 2021 3-3 Management of material issues 32-33, 38,49, 63, 65, 71
GRI 405: Diversity and Equal Opportunity 405-1 Board of directors and diversity of its members 49, 63, 65
(2016) 405-2 Base salary rate and compensation by gender 49
GRI 406: Anti-Discrimination (2016) 406-1 Cases of discrimination and corrective actions 35
GRI Standard 2021 Contents of indicators Report page
GRI 200 Economic Topics
GRI 201: Economic Performance (2016) 20141 Creation and distribution of direct economic values 10, 67
GRI 300 Environmental Topics
GRI 301: Raw Materials (2016) 301-2 Raw materials renewed and used 46-47
301-3 Products and packing materials made of recycled materials 46-47
GRI 303: Utility Water (2018) 303-5 Utility water consumed 44,70
306-1 Wastes generated and key impacts related to waste 46-47
306-2 Management of key impacts related to waste 46
GRI 306: Waste Disposal (2020)
306-3 \Waste generated 44
306-4 Recycling of wastes 44
GRI400 Social Topics
4011 New hires and former employees leaving the company 49
GRI 401: Employment (2016) 401-2 Welfare benefits provided to regular permanent employees only 52
401-3 Parental leave 52
4031 Workplace safety and health management system 53-56
403-2 Survey and assessment of risk factors, and investigation of incidents 53-56
403-3 Workplace medical health services 55
403-4 Communication, advice and participation of employees for workplace health and safety 53-56
GRI 403: Occupational Safety and Health 403-5 Employee training/ education on workplace health and safety 53-56
(2018) 403-6 Enhancement of employee health 55
403-7 Prevention and mitigation of impact on workplace health and safety directly related to business relations 53-56
403-8 Workers subject to workplace health and safety management system 53-56
403-9 Occupational injuries related to duties 56
403-10 Occupational diseases related to duties 55
4041 Training/ education hours per person 50
GRI 404: Training/ Education (2016)
404-2 Programs for enhancing work skills and supporting stable status of employability 50-51
GRI 418: Customers' Personal Privacy (2016) 418-1 Complaints or grievances substantiated for violations of customers’ personal privacy protection or loss of personal data 61
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SASB Index

YG Entertainment is committed to disclosing related information and details to stakeholders
transparently pursuant to the SASB Framework, industry-based sustainability accounting standards
that has been developed by the Sustainability Accounting Standards Boards (SASB). SASB Standards

APPENDIX

are divided into 77 industries across 11 sectors, based on the Sustainable Industry Classification System
(SICS). The industry group that YG Entertainment belongs to is the Internet Media & Service and Media
& Entertainment in the Services sector, pursuant to the SASB Standards.

Topics

Environmental footprint of hardware
infrastructure

Protection of personal information,
standards for advertisements, &
freedom of expression

Information security

Hiring of employees, participation &
achievements

Protection of intellectual property rights &
anti-competition practices

Protection of intellectual property rights &
unlawful duplication of media

Media pluralism intellectual property rights

Codes of Standards

TC-IM-130a1

TC-IM130a.2

TC-IM-220a.1

TC-IM-220a.2

TC-IM-220a.3

TC-IM-230a.1

TC-IM-230a.2

TC-IM-330a.1

TC-IM-520a.1

SV-ME-520a.1

SV-ME-260a.1

SV-ME-260a.2

Indicators

(1) Total energy consumption
(2) Power percentage of power grid
(3) Ratio of new & renewable energy

(1) Total service water intake

(2) Total service water consumed, ratio of regions of water sources
with high water stress

Explanation related to policies and practices concerning customized
advertisements and protection of users’ personal information

No. of cases where personal information has been used
for secondary purposes

Total monetary loss inflicted by lawsuits related to users’ personal
information

(1) No. of cases of data infringed
(2) Ratio of infringed Personal Identifiable Information (PII)
(3) No. of users affected by it

Description of approaches for identifying and resolving data security
risks, including those related to the use of third-party cyber security
standards

Ratio of foreign workers
Total monetary losses inflicted by legal proceedings related to
regulations on anti-competition

Description of policies for protecting intellectual property rights
of the company’s contents

Gender, racial, and ethnic ratio of (1) Management team,
(2) administrative/engineering, and (3) other employees

Description of policies and procedures related to pluralism in news
and media contents

Report location

43

44

61

61

61

61

49

a4

49, 65

33

Report contents

Total energy consumption in 2022 was 44.44T). Electric power
consumption out of it was 30.06T), or 67.6% of the total energy
consumption. Renewable energy was 0.82T), or 1.85% of the total
energy consumption.

Total service water consumed in 2022 was 10,250 tons.

YC Entertainment has fulfilled its roles and responsibilities stipulated
under the Act on Protection of Personal Information and other related
laws. To that end, it has enacted and disclosed its policies for protecting
personal privacy transparently to its stakeholders.

Personal data was not used for unauthorized purposes in 2022
in any form, resulting in no cases.

No financial losses were incurred from lawsuits related to users’ personal
privacy in the past three years, resulting in no loss.

No damages were inflicted in relation to information security in the past
three years, meaning there were 0 cases.

The company operates an enterprise-wide body for supervising
information security and managing personal privacy protection.

It has installed a system to respond to incidents related to personal
privacy leaks.

As of 2022, the foreign national employees represented 1.7% of the total
employees.

As of 2022, no monetary losses were inflicted by violation of laws
related to anti-competitive practices.

YC Entertainment protects intellectual property, its key assets it secures
mainly by its departments tasked with legal affairs and compliance.
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Assurance Statement on GHG Emissions

YG ENTERTAINMENT | 2023 Sustainability Report

e

Q.Assurance

Verification Statement

Verification No : KQA-T2316

Company : YG Entertainment Inc.

Representative : Hwang Bo Kyung / Yang Min Suk

Business Registration No : 105-81-91810

Address : 7, Huiujeong-ro, 1-gil, Mapo-Gu, Seoul, Republic of Korea

KQA confirms that the verification result of GHG emissions and energy
consumption reports of above company is proper.

Verification Standard : Guidelines on the verification for the operation of
emission trading scheme

Verification Scope : 2020~2022 GHG emissions and energy consurmption reports

Assurance level : Reasonable assurance

¥ GHG emissions

Year GHG Emission (C0;_eq)

Scopet Scope2 Total
2020 684,855 991307 1,675
2021 993,666 1,350,461 2,352
202 879.031 1,400072 2,280

%Remark : The sum of each cell may differ from the total because each cell is cut off.

Verification Term : 10 Apr 2023 ~ 31 May 2023
Date of issue © 24 Jul 2023

Korea Quality Assu

(GHG - Energy verification body 2011-3rd, accredited by the ministry of environment.)

# The details regarding the range of this Verification Statement and requirement of the GHG and
Energy target scheme guidelines can be obtained by requesting to the relevant organization.

KQA Address : 2Fl, Hojeong Bldg., 49, Manan-ro, Manan—gu, Anyang—si, Gyeonggi~do, 14034, Republic of Korea

C>
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Third-party Assurance Statement

To readers of 2023 YG Entertainment Sustainability Report

Introduction

Korea Management Registrar (KMR) was commissioned by YG Entertainment to conduct an
independent assurance of its Sustainability Report 2023 (the “Report”). The data and its presentation
in the Report is the sole responsibility of the management of YG Entertainment. KMR's responsibility
is to perform an assurance engagement as agreed upon in our agreement with YG Entertainment and
issue an assurance statement.

Scope and Standards

YG Entertainment described its sustainability performance and activities in the Report. Our Assurance
Team carried out an assurance engagement in accordance with the AAT000AS v3 and KMR's assurance
standard SRV1000. We are providing a Type 2, moderate level assurance. We evaluated the adherence
to the AAT000AP (2018) principles of inclusivity, materiality, responsiveness and impact,

and the reliability of the information and data provided using the Global Reporting Initiative (GRI) Index
provided below. The opinion expressed in the Assurance Statement has been formed at the materiality
of the professional judgment of our Assurance Team.

Confirmation that the Report was prepared in accordance with GRI standards 2021 was included in
the scope of the assurance. We have reviewed the topic-specific disclosures of standards which were
identified in the materiality assessment process

CRI Sustainability Reporting Standards 2021
Universal Standards

Topic specific standards

- GRI 205 : Anti-corruption

- GRI 206 : Anti-competitive Behavior

- GRI 302 : Energy

- GRI'305 : Emissions

- GRI'405 : Diversity and Equal Opportunity
- GRI1406 : Non-discrimination

As for the reporting boundary, the engagement excludes the data and information of
YG Entertainment’s partners, suppliers and any third parties.

YG ENTERTAINMENT | 2023 Sustainability Report
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KMR’s Approach

To perform an assurance engagement within an agreed scope of assessment using the standards
outlined above, our Assurance Team undertook the following activities as part of the engagement:

reviewed the overall Report;

reviewed materiality assessment methodology and the assessment report;

evaluated sustainability strategies, performance data management system, and processes;
interviewed people in charge of preparing the Report;

reviewed the reliability of the Report’s performance data and conducted data sampling;

assessed the reliability of information using independent external sources such as Financial
Supervisory Service's DART and public databases.

Limitations and Recommendations

KMR'’s assurance engagement is based on the assumption that the data and information provided

by YG Entertainment to us as part of our review are provided in good faith. Limited depth of evidence
gathering including inquiry and analytical procedures and limited sampling at lower levels in the
organization were applied. To address this, we referred to independent external sources such as DART
and National Greenhouse Gas Management System (NGMS) and public databases to challenge the
guality and reliability of the information provided.

78



Third-party Assurance Statement

Conclusion and Opinion

Based on the document reviews and interviews, we had several discussions with YC Entertainment

on the revision of the Report. We reviewed the Report's final version in order to make sure that our
recommendations for improvement and revision have been reflected. Based on the work performed,

it is our opinion that the Report applied the GRI Standards. Nothing comes to our attention to suggest
that the Report was not prepared in accordance with the AAT000AP (2018) principles.

- Inclusivity
YG Entertainment has developed and maintained different stakeholder communication channels
at all levels to announce and fulfill its responsibilities to the stakeholders. Nothing comes to our
attention to suggest that there is a key stakeholder group left out in the process. The organization
makes efforts to properly reflect opinions and expectations into its strategies.

- Materiality
YC Entertainment has a unique materiality assessment process to decide the impact of issues
identified on its sustainability performance. We have not found any material topics left out
in the process.

- Responsiveness
YG Entertainment prioritized material issues to provide a comprehensive, balanced report of
performance, responses, and future plans regarding them. We did not find anything to suggest that
data and information disclosed in the Report do not give a fair representation of YC Entertainment'’s
actions.

- Impact
YC Entertainment identifies and monitors the direct and indirect impacts of material topics found
through the materiality assessment, and quantifies such impacts as much as possible.

- Reliability of Specific Sustainability Performance Information
In addition to the adherence to AAT000AP (2018) principles, we have assessed the reliability of
economic, environmental, and social performance data related to sustainability performance.
We interviewed the in-charge persons and reviewed information on a sampling basis and supporting
documents as well as external sources and public databases to confirm that the disclosed data is
reliable. Any intentional error or misstatement is not noted from the data and information disclosed
in the Report.
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Competence and Independence

KMR maintains a comprehensive system of quality control including documented policies and
procedures in accordance with ISO/IEC 170212015 - Requirements for bodies providing audit and
certification of management systems. This engagement was carried out by an independent team of
sustainability assurance professionals. KMR has no other contract with YG Entertainment and did not
provide any services to YG Entertainment that could compromise the independence of our work.

June 2023, Seoul, Korea

Representative Director
AAT000
£. T Hoor

Licensed Report
000-129/V3-NZ0GG

KMY zszzese G/ SRVIO00

Sustainability Committee Assurance

79



YG
ENTERTAINMENT




	단추 1: 
	페이지 3: 

	단추 31: 
	페이지 3: 

	단추 32: 
	페이지 3: 

	단추 300: 
	페이지 3: 

	단추 301: 
	페이지 3: 

	단추 302: 
	페이지 3: 

	단추 54: 
	단추 55: 
	단추 56: 
	단추 57: 
	단추 58: 
	단추 59: 
	단추 306: 
	페이지 9: 
	페이지 21: 

	단추 307: 
	페이지 9: 
	페이지 21: 

	단추 308: 
	페이지 9: 
	페이지 21: 

	단추 60: 
	단추 61: 
	단추 62: 
	단추 63: 
	단추 64: 
	단추 65: 
	단추 336: 
	단추 337: 
	단추 338: 
	단추 66: 
	단추 67: 
	단추 68: 
	단추 318: 
	페이지 19: 

	단추 319: 
	페이지 19: 

	단추 320: 
	페이지 19: 

	단추 69: 
	단추 70: 
	단추 71: 
	단추 72: 
	단추 73: 
	단추 74: 
	단추 75: 
	단추 76: 
	단추 77: 
	단추 78: 
	단추 79: 
	단추 80: 
	단추 81: 
	단추 82: 
	단추 83: 
	단추 84: 
	단추 85: 
	단추 86: 
	단추 87: 
	단추 88: 
	단추 89: 
	단추 324: 
	단추 325: 
	단추 326: 
	단추 327: 
	단추 328: 
	단추 329: 
	단추 96: 
	단추 97: 
	단추 98: 
	단추 99: 
	단추 100: 
	단추 101: 
	단추 309: 
	페이지 41: 

	단추 310: 
	페이지 41: 

	단추 311: 
	페이지 41: 

	단추 103: 
	단추 104: 
	단추 105: 
	단추 106: 
	단추 107: 
	단추 108: 
	단추 109: 
	단추 1010: 
	단추 345: 
	단추 346: 
	단추 347: 
	단추 348: 
	단추 349: 
	단추 350: 
	단추 351: 
	단추 352: 
	단추 353: 
	단추 354: 
	단추 355: 
	단추 356: 
	단추 357: 
	단추 358: 
	단추 359: 
	단추 360: 
	단추 361: 
	단추 362: 
	단추 363: 
	단추 364: 
	단추 365: 
	단추 366: 
	단추 367: 
	단추 368: 
	단추 369: 
	단추 370: 
	단추 371: 
	단추 372: 
	단추 373: 
	단추 374: 
	단추 375: 
	단추 376: 
	단추 377: 
	단추 378: 
	단추 379: 
	단추 380: 
	단추 381: 
	단추 382: 
	단추 383: 
	단추 384: 
	단추 385: 
	단추 386: 
	단추 387: 
	단추 312: 
	페이지 67: 

	단추 313: 
	페이지 67: 

	단추 314: 
	페이지 67: 

	단추 388: 
	단추 389: 
	단추 390: 
	단추 391: 
	단추 392: 
	단추 393: 
	단추 394: 
	단추 395: 
	단추 396: 
	단추 397: 
	단추 398: 
	단추 399: 
	단추 400: 
	단추 401: 
	단추 402: 
	단추 403: 
	단추 404: 
	단추 405: 
	단추 412: 
	단추 413: 
	단추 414: 
	단추 415: 
	단추 416: 
	단추 417: 
	단추 418: 
	단추 419: 
	단추 420: 
	단추 321: 
	페이지 51: 

	단추 322: 
	페이지 51: 

	단추 323: 
	페이지 51: 

	단추 421: 
	단추 422: 
	단추 423: 
	단추 424: 
	단추 425: 
	단추 426: 
	단추 427: 
	단추 428: 
	단추 429: 
	단추 433: 
	단추 434: 
	단추 435: 
	단추 436: 
	단추 437: 
	단추 438: 
	단추 439: 
	단추 440: 
	단추 201: 
	단추 202: 
	단추 203: 
	단추 204: 
	단추 205: 
	단추 206: 
	단추 207: 
	단추 208: 
	단추 209: 
	단추 2010: 
	단추 441: 
	단추 442: 
	단추 443: 
	단추 444: 
	단추 445: 
	단추 446: 
	단추 447: 
	단추 448: 
	단추 449: 
	단추 450: 
	단추 451: 
	단추 452: 
	단추 453: 
	단추 454: 
	단추 455: 
	단추 456: 
	단추 457: 
	단추 458: 
	단추 459: 
	단추 460: 
	단추 461: 
	단추 462: 
	단추 463: 
	단추 464: 
	단추 315: 
	페이지 79: 

	단추 316: 
	페이지 79: 

	단추 317: 
	페이지 79: 

	단추 465: 
	단추 466: 
	단추 467: 
	단추 468: 
	단추 469: 
	단추 470: 
	단추 471: 
	단추 472: 
	단추 473: 
	단추 474: 
	단추 475: 
	단추 476: 
	단추 477: 
	단추 478: 
	단추 479: 
	단추 480: 
	단추 481: 
	단추 482: 
	단추 483: 
	단추 484: 
	단추 485: 
	단추 486: 
	단추 487: 
	단추 488: 
	단추 489: 
	단추 490: 
	단추 491: 
	단추 492: 
	단추 493: 
	단추 494: 
	단추 495: 
	단추 496: 
	단추 497: 


